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tions are still being sched- 
uled. 

The seven-year-old FOX 
News Channel, owned by 
media mogul Rupert 
Murdoch, is a 24-hour gen- 
eral news service available in 
more than 82 million homes. 

FOX News Chairman 

Roger Ailes issued a state- 

ment saying, “FOX News is 

proud to work with the CBC 
Institute in 2007 as we did in 
2003 ...for the candidates to 

present their ideas and allow 
voters to make informed de- 
cisions. 

The issue is bigger than 

that, says James Rucker, ex- 

ecutive director of 

ColorofChange.org. 
“The CBC cannot claim 

to represent Black Americans 
and at the same time legiti- 
mize a network that calls 
Black churches a cult, im- 

plies that Barack Obama is a 

terrorist, and uses the solemn 
occasion of Coretta Scott 

King’s funeral to call Black 
leaders ‘racist,’” said Rucker. 

Within the last two weeks, 
thousands of new members 
have joined 
ColorOfChange.org as the 

organization has begun pres- 
suring the CBC not to part- 
ner with FOX. 

FOX is a right-wing news 

network that has a history of 

opposing the issues and prin- 
ciples maintained by the 
CBC and its supporters. This, 
however, is not the first time 
that FOX and the CBC have 
come together for a presiden- 
tial debate. The CBC Insti- 
tute chose this network, over 

BET, to air its debate in Sep- 
tember of 2003. 

At that time then CBC 
Chairman Elijah E. 

Cummings (D-Md.), who 
brokered the deal, said, “We 
have no permanent friends. 
We have no permanent en- 

emies. We have only perma- 
nent interests.” 

Rep. Bennie Thompson 
(D-Miss.) chair of the CBC 
Institute could not be reached 
for comment during Easter 
recess. 

He said in a release,-“As 
a leading organization dedi- 
cated to educating the public 
on issues of national policy, 
the CBC Institute is commit- 
ted to presenting the presi- 
dential candidates to the 
broadest audience possible.” 

Candice Tolliver, a 

spokeswoman for the CBC 
Institute says the organiza- 
tion is once again trying to 

reach a broader audience. 
“I would encourage 

people to continue to give 
their feedback because we’re 

hearing all of this and we are 

going to ensure that each one 

of our debates is an unfet- 
tered, unfiltered opportunity 
for the candidates to present 
their platforms and means 

not impacted by news or po- 
litical organizations,” said 
Tolliver in an interview with 
the NNPA News Service. 
“Our goal, was, number one 

to get broadcast partners who 
would enable us to reach the 

greatest number of house- 
holds. And CNN and FOX 
news, whether they are lib- 
eral or conservative are the 

largest cable news networks 
in the world.” 

FOX News boasts 86 mil- 
lion viewers while CNN 
boasts 105 million. 

Regardless of volume, 
Rucker says the principles 
remain as steady as they were 

in 2003. _____ 

“We shouldn’t expect 
anything different,” insists 
Rucker. “I don’t think people 
will see it anymore legitimate 
than they do now.” 

Rucker says this decision 

“sullies the brand” of the 
CBC, which calls itself the 
“conscience of the Con- 

gress.” 
Since the decision broke, 

nearly 12,000 emails and ap- 
proximately 800 phone calls 
from ColorOfChange.org 
have gone unanswered by the 
CBC. For Rucker, this proves 
a lack of accpuntability and 

leadership. 
“We couldn’t get a single 

member of the CBC to ex- 

plain why they would want 

to do this... Our belief is that 
most folks who are constitu- 
ents of these folks do not 

think this is a good idea,” 
Rucker explains. 

Rucker is at a lost as to 

what the CBC seeks to gain 
from its partnership with 
FOX besides the fact that 
FOX is a contributor to the 
CBC Foundation and the 

Institute’s 2003 reasoning 
that FOX will reach a broader 
audience. Rucker says the 
CBC appears to have divided 

allegiances. “I think there is 
a loyalty component,” he 
said. “The CBC Institute’s 
decision is shamefully out of 

step with most Black voters 
— and now Black voters will 
hold our leaders accountable 
and demand they end their 

partnership with FOX.” 
Ahkiah Allen writes for 

the Howard University News 
Service. NNPA Washington 
Correspondent Hazel Trice 

Edney contributed to this 
story. 
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Plan for a great value 
at San Rafael. 

At San Rafael, you'll find a fantastic neighborhood and the complete home package for 

surprisingly little money. Dynamic floor plans will have you living in style along cul-de-sac 

streets and around a neighborhood park. And fun, family amenities, including the playground 
and ball fields of Eldorado and Seastrand Parks, are just up the road. You can entertain and 

be entertained without ever leaving home...or breaking the bank. 

So, stop by San Rafael today, and plan for a great home at a great value. 

Our two-story homes offer: 
2 to 4 Bedrooms 
2.5 Bathrooms 

1,577 to 2,331 sq.ft. 

From the high $200,000s 
From US 95 or 1-15, take Craig Rd to Camino Al Norte 
and turn north. Follow Camino Al Norte to Ann Rd 
and turn west. Continue on Ann Rd to Clayton St, 
then turn left and proceed to San Rafael Sales Center. 

pardeehomes.com 1841 Barrel Oaks Avenue North Las NV 89031 :♦ Tel: (702) 647-2438 

RardeeHomes THE WAY YOU WANT TO LIVE 

* Above rate is the initial start rate with a 2-1 Buydown on a 30-year fixed, fully-amortized mortgage for qualified borrowers. Certain restrictions apply. Initial start rate of 3.875% is for year 1, year 2 rate is 4.875%, 
year 3 30 rate is 5.875%. Borrower qualifies at 3.875% rate. APR is 5.6646%. Available on select homesites with a 45-day close of escrow. Available through Pardee Home Loans only. Terms & Conditions subject 
to change without notice. All Rights Reserved. An Equal Housing Lender. Model landscaping as shown does not reflect actual landscaping included. All square footage is approximate; prices subject 
to change. Information is accurate as of the date of publication. Contractor's license #3633A. 


