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the agency under its tempo-
rary management during au-
dits and investigation.

EOB has now begun to
correct its own economic
problems and look for solu-
tions, according to Childs,
who returned to the agency
after a 20-year-long tenure
there ended in 1997; she ac-
cepted the interim leadership
within the past two months.
At the July board meeting,
the topic of the sale of KCEP
was mentioned, according to
Childs. “1 did not propose it
or suggest it [selling
KCEP].”

Childs said, explaining
her fiduciary responsibility to
assess the overall agency,
“We are looking inside the
organization,” and “consider-
ing all possibilities” to re-
solve financial shortages. “I
did not suggest the station be
sold, but it is something that
had to be looked at.”

Childs said that all assets
of the organization have to be
evaluated and discussed; for
example, she mentioned their
transportation facility on
West Bonanza near Martin
Luther King Boulevard
among the EOB assets.

Winston agrees. “I think
that Jean [Childs] and the
board have the responsibility
to look at all the possibili-
ties.” He prefaced that by
saying, “EOB as an entity is
more valuable than its parts.”

On one of the many talk
shows that air on KCEP (in-
clusive of this newspaper’s
own all-talk information
show called *Black Power™),
the topic of KCEP’s owner-
ship was discussed on the
“Patricia  Cunningham
Show” Saturday.

Cunningham hosted her
show and preempted her
planned topic in order to ad-
dress recent events about the
status of the station’s owner-
ship. She wanted to have an
open discussion about “inter-
esting issues raised.”

She decided to discuss the
topic because many residents
had read news articles (Las
Vegas Sun, 8/18/05 and 08/
19/05) about the KCEP and
EOB issue. Cunningham said
she was concerned about
some of the “spinning”
where some critics espoused
reasons for selling the station
other than the goal of resolv-
ing EOB finances.

Some individuals have
made public criticisms and
are calling for other signifi-
cant changes in the way
KCEP operates and the audi-
ence it serves. In particular,
the first caller on
Cunningham’s show raised
the issue of whether KCEP is

exclusive of the Hispanic
community.

The man, who declined to
give his name, spent more
than one-third of the hour
making calumnious com-
ments questioning “how
many Hispanics™ work at the
station or are being served by
the programming, which
consists of music, hip-hop,
religious, urban contempo-
rary, R&B, as well as youth-
and adult-oriented talk for-
mat with frequent public ser-
vice announcements.

Cunningham addressed
this on-air; *We're reaching
out to [all] people with infor-
mation.” She took several
more favorable calls, includ-
ing a woman who identified
herself as a Hispanic listener.
She said, “There are a lot of
things I find out that are go-
ing on in Las Vegas,” and
added that she has been a
regular listener for seven
years.

Cunningham said that she
is sure that the needs of the
Hispanic community are be-
ing served by the television
and radio stations available
to them.

Childs, who is aware of
suggestions and allegations
of bias in the programming
or level of service to Hispan-
ics, spoke to the issue yester-
day: “Being pro-someone
does not make you anti-any-
one.”

She continued, “KCEP is
part of the overall (EOB) or-
ganization, and we serve a
high percentage of the Latino
population. We are fully in-
tegrated; we have everyone
in this organization.”

Childs and Cunningham
both called attention to the
number of Hispanic-owned
or operated television sta-
tions and radio outlets in the
local community that have
targeted Spanish language
programs and cover the spec-
trum for Hispanics. Propo-
nents of KCEP are quick to
note that it is the only station
that has consistently ad-
dressed the needs of Blacks
in Clark County.

“There are at least three
television stations and [sev-
eral other Hispanic commu-
nity media]l... I wouldn’t
even get into the fray, be-
cause those that are address-
ing it...that becomes almost
racist, what they are saying,”
Childs concluded.

Winston said that the pro-
gramming of any public ser-
vice medium, like public
television Channel 10, has to
provide a product that *“ap-
peals to the constituents [lis-
tener-donors]”, and program-
ming has to be “consistent”
to achieve that goal. Our
product [the music] is hip-
hop.”

He added, “We are the
highest rated public broad-
casting station in Las Vegas.
We were higher [in ratings]
than some of the commercial
stations.,.”

Winston said that he
wants to clear up the confu-
sion and “misrepresentation”
that a majority of the rev-
enues for KCEP comes from
public funds — grants, state
allocated funds from the Fed-

eral Government or taxes.
Winston said that some of
the comments and percep-
tions that are being launched
at the station are “convo-
luted.”
“The other misinforma-

tion is that we operate on tax-
payers’ dollars...” he said.
The station generates most of
our money from voluntary
donations and revenues from
its membership drives. Win-
ston cites “23 percent is grant
funds the rest of the 77 per-
cent is from underwriting,
fundraising and community
events.”

Winston also wants to
clear up any doubts that the
station has huge debts that
would be alleviated by a sale
of the station. About the re-
ported debt of $228,000, he
said “That’s incorrect.” He
didn’t give an exact amount,
but estimated that it is around
“$60,000” and added, “My
task was to make [the radio
station] profitable. We have.
We are optimistic that this
year we would be able to pay
that.” 3

To understand the broader
picture, and, perhaps. the ba-
sis for some questions, per-
ceptions and criticisms about
the relevancy of KCEP today,
the founding of KCEP and
EOB’s mission must be ex-
plored. EOB is a multifac-
eted organization providing
assistance for families with
children, seniors and low-in-
come residents. It’s prime
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Local reporter Damon Hodge, left, and George Curry, editor-in-chief of the National
Newspaper Publishers Association, participate in a KCEP talk-show earlier in the year.

objective, according to
Childs and its published in-
formation, is to serve the
poor — in myriad ways. One
of the largest EOB programs
is Head Start.

EOB was one of the pro-
grams born out of the federal
War on Poverty initiatives.
KCEP was, by some ac-
counts, a very creative way
to provide job skills training
for community residents; the
station also served as a vital
tool for disseminating infor-
mation to the broader com-
munity. In general, the station
has kept to that mission over
the years.

Winston, who recalls the
way the station came about:
“William ‘Bob’ Bailey ap-
plied for a construction per-
mit. It was his idea (for a
training program), He is the
one who filed the application
with the FCC... that was
kind of his background,
broadcasting. It went on the
air as a 10-watt station. It
evolved from there. The next
major turn was the power in-
crease... Many people from
the community, and churches
and organizations donated to
get the tower on Black
Mountain...”

This close relationship

with the community over the
years is why the possibility
of the station being sold is so
significant — especially if
the format changes away
from what the community
has relied upon.

Winston and Childs both
said they are open to looking
at the programming.

The answer to the loom-
ing question of whether EOB
will opt to sell off its radio
asset is not clear at this point.
Childs said it is important to
her for people to be aware
that she does appreciate the
history and the community
support for KCEP, “I want
everyone to know that I'm
new [to this current position],
but I'm not new [to the com-
munity].”

Cunningham took part of
her show to explain to listen-
ers that the sale of a non-
commercial station like
KCEP “isn’t as easy as who's
got the dollars.” She ex-
plained, “The approval pro-
cess is very long and compli-
cated.”

Childs said that no ar-
rangement to seek a buyer for
KCEP has taken place. She
did say, however, that a bro-
ker had been consulted to get
some idea of the value of the
asset, which is reported to
have a potential selling price
of $5 million to $10 million.
*“That’s where we got a lot of
our information from,” she
said. But she cautioned that
those numbers are only esti-
mates and a lot of factors
could affect the actual value.
The existing FCC license to
operate as a public station is
a big part of the value; there
aren’t that many available,
she said.

At this stage, Childs is
considering a number of al-
ternatives to present, “We are
asking for funds from the
community. We are working
with the bank to do some re-
structuring of loans,” she
said. “It’s a large organiza-
tion, and we are looking at
everything.”
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September 14, 2005 at:
Discount Tire Store
3835 S. Maryland Pkwy.

MAMMOGRAMS

Nevada Health Centers Mammovan

& Courage Unlimited
Will offer Mammograms to Women age 40 and over
September 15, 2005 at:

NVHC-Martin Luther King Family Center
1700 Wheeler Peak.

For an appointment call:

1-877-581-6266 ext. 2

Mammograms are available to Insured , un-insured, Medicaid and Medicare women.
Donations are welcome, but not mandatory
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