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Rap empresarlo Combs

finds fashion niche

Associated Press

Rap mogul Sean “Puffy”
Combs is making waves in
the fashion industry.

Combs has set-a tone for
fashion that made it a natural
for him to move into the gar-
ment industry.

He is ¢hairman and CEO
of the line called Sean John,
after his first and middle
NaMmes.

The collection 1s targeted
for males 12 to 40 and 18
designed by a professional
staff.

In its first year, the line,
including jeans, shirts and T-
shirts, had sales exceeding
$32 million.

“Men’s fashion was bor-
ing, to be honest,” Combs
said.

“And it stillis. I just felt it
was unfair for us to not have
fun like women get to have.
They get to be fabulous and
have some style and have an
outfit they can put on and feel
eood about. We're gradually
taking men into the zone of
being able to feel beautiful,
but still be able to be a strong
man about it."”

Combs knows a thing or
two about fashion. His white
suit, asignature style, is prac-
tically transporting.

“The white stwff, to be
honest, is like a personal,
spiritual thing. White is a
golor I dream about all the
ume. I feel safe in white be-
cause deep down inside, I'm
an angel,” he said in a tele-
phone interview.

His first-ever show last
February attracted astar-stud-
ded audience of rappers Lil’
Kim and Missy Elliot, R&B
legend Luther Vandross, New
York Yankee Derek Jeter,
New York Knick Patrick
Ewing and comedian Sandra
Bernhard.

More typically, Combs is
recognized as the Grammy-
winning CEO of Bad Boy
Entertainment, plus arap star.

Heisalso owner of trendy
Justin's restaurants in New
York and Atlanta, named for
one of his two sons.

He's philanthropic, too,
having founded Daddy’s
House Social Programs in
New York City for homeless
and foster children.

His record company has a
charity division run by sister
Keisha.

If that’s not enough
multitasking, Combs plays
the leader of a New York
crime syndicate in the up-
coming film “Made,” which

1s scheduled for release next
year.

The mogul with a “Bad-
Boy™'-tattooed bicep, a pen-
chant for Versace and a plati-
num-and-diamond cross
necklace knows how to com-
bine the brains of a music
exec with the style of a rock
star.

“I never like to be pin-
pointed with my style,”
Combs said.

“The complexity of my
personality is a reflection of
my style.”

When it comes to clothes,
“I"ve got a wide range of fla-
vors that I like,” he said.

What's appealing about
fashion, according to Combs,
“is that you're supposed (o
experiment. It's like your sup-
ply of color and you're a
painter. You're supposed to
have fun with it.”

For his New York Fash-
ion Week preview in Febru-
ary, Combs, 30, showed bare-
chested male models dripping
in $14 million worth of jew-
els and smothered in mink.

“This is a big social mes-
sage going on,” said CFDA
president Stan Herman after
the show.

“When yousaw those dia-
monds, you didn’t want to
look at rhinestones anymore,
He made it natural to see guys
wearing diamond necklaces
and bracelets. It really
worked.”

Born in Harlem, Combs
went from intern at Uptown
Records in New York City in
1991 to vice president.

He was soon instrumental
in creating the debut albums
of Mary J. Blige and Jodeci.
In 1993, he signed with Arista
Records to distribute his Bad
Boy label, launching a series
of releases that went plati-
num.

For his fashion line,
Combs already has the man-
datory celebrity clientele:
Chris Rock and lJerry
Seinfeld, rapper Eminem,
Donald Trump and fellow
musicexec Russell Simmons,
who has his own Phat Farm
fashion label.

Combs consulted
Simmons, among others, be-
fore launching his own line.
“I basically asked for advice.

“He told me it wasn't easy
for a black designer to start a
line and be treated seriously.”

Beyond that, “Youalmost
have to be a psychic to pre-
dict what's going to be in
fashion in another year,” he
said.

Black magazine suspends publication, plans revamp

NEW YORK (AP) — Emerge, a monthly news and
issues magazine aimed at wealthy black Americans; is
suspending publication until early next year and dismissing
most of its employees.

The move to close the 10-year old magazine was an-
nounced late Wednesday by Keith Clinkscales, chief ex-
ecutive of the magazine’s publisher, Vanguarde MediaInc.

He said the magazine would be relaunched as a lifestyle
magazine targeted at the same audience.

- “Emerge represented a hallmark in African-American
publishing,” Clinkscales said.

“However, a new editorial strategy gives us a unique
opportunity to reach a broader readership and improve our

business prospects.”

Emerge's editor, George Curry, was recently named the
head of American Society of Magazine Editors, becoming
the first black person to hold that prestigious post.

Curry resigned when apprised of the changes in the
editorial direction of the magazine, said Dana Baxter, a
spokeswoman for Vanguarde Media.

The Washington-based Emerge had a relatively small
monthly circulation of 160,000 for the six months ended
last June, according to the Audit Bureau of Circulations.

That’s well below the top publications aimed at black
audiences such as Ebony, 1.7 million, and Essence, just
over | million.

Gaming Venues In The New Millennium
Societal Impact of Politics, Money, Technology and Locale”
MéM GRAND HOTEL/CASINO

Sponsored by the URBAN CHAMBER of COMMERCE

"A Chance for the Community to Learn About the Gaming Industry From the Inside”

THURSDAY, JULY 6"

6olf Tournament: Las Vegas Golf Club

Honorary Chair, Atty. Deane Buchanan

Member of the Board of Directors, Tiger Woads Foundation

FRIDAY, JULY 7™
The Economics of 6aming
Examining the Social Impacts of Gaming

Lunch: Senator Harry Reid and
Congresswoman Shelley Berkley

Community Empowerment: Building Solid Partnerships

SATURDAY, JULY 8™
History of Gaming
Internet Gambling and Seniors

Security Monitoring
International Gaming

Lunch: Les Brown

Welcoming & Golf Tourney Awards Reception

Town Hall Meeting: City Mayors and Stafe
Legislators

Overview of Federal and State Gaming Lssues
Emerging Technologies

Banquet: Congressman Bennie Thompson
Anthony Pico, Chairman,Viegas Band of
Mission Indians

Lotteries Problem Gambling
Native American Gaming  Providing Services

Role of African-Americans on Boards of Commissions in the Gaming Industry

Awards of Outstanding Achievement Reception
Nominees
Business:

Bankwest

Henderson Architects
Terry Lanni

Wesley Corporation

Civil Rights:
David Hoggard Sr.
Hank Greenspun
James McMillan
Woodrow Wilson
Sports: Palities:
Andre Agassi
Frank Hawkins
Mills Lane

Richard Steele Senator Harry Reid

Trustee Shirley Barber
Congresswoman Shelley Berkley
Senator Richard Bryan

Media:

Louie Overstreet
Barbara Robinson
Ramon Savoy

Ken Ward

Terry Webster

Assemblyman Wendell Williams

*#» Local performers to provide entertainment at various program events

Conference Registration all events- $370 (except golf tournament)

Golf Tournament-$135

Luncheon (each) -$50 Banquet- $75

Workshops Only (both days) -$100  Reception (each)- $35

TO PURCHASE TICKETS OR FOR MORE INFORMATION ABOUT THE CONFERENCE,
CALL THE URBAN CHAMBER AT (702) 648-6222/ (702) 648-6223 FAX




