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Friday was Youth Day at the
West Coast Black Publishers
Annual Convention held at
Bally’s last week.

Juniors and seniors from
around the valley attended a
breakfast and a workshop to
commemorate the event.
Though few of the youths had
consideredacareerinjournalism
prior to the conference, the
motivational speechesmay have
made some converts.

At the breakfast Speaker
Hardy L. Brown Il asked
teens:"Who's image will you
portray to the world through the
media?"

Hardy spoke for about 20
minutes to 100 plus person
audience. Using colorful
vignettes to guide without
preaching, Brown explained the
roles of Black and mainstream
press to students, publishers,
and parents/community
members.

We must be careful of the
image we present, said Brown,
because for many people the
media is the only way they view
Blacks.

“Thirty-three percentofwhite
Americans believe that Black
men are liars, cheaters, drug
addicts, misfits into society and/

or are bad for the image of the
Black community,” he saidciting
recent statistics. So, “What you
say (in the media) is the word to
them."

This situation, he believed,
has two root causes: media
distortion of events and Blacks
not being careful about what
image they project to the media.
Brown said the media is quick to
angle the news, because they
are trying to present the angle
that best fits their slant. Blacks
must be aware of this concept
and act accordingly.

“Each newspaper is
individual,” he said. “They each
have their own view of the news.
Each newspaper that's here
today portrays news from the
eye of the beholder. It's upon us
io give the right image."

So, “When you speak to the
media,” he cautioned, “be in the
right frame of mind."

Brown proposeda four-point
plan to help Blacks create a
better mediaimage. Blacks must
overcome peer pressure to
commit crime, avoid guilt by
association, readto expandtheir
minds and dare to be different.

To publishers Brown wamed
that one-sided pro-Black
coverage won't cut it either.

“You must continue to
highlight positive images in the
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community, but you must be
balanced,” he said.

It's important that we cover
crime stories accurately. We
have to look at the causes of
crime and address them
appropriately, he said.

Brown concluded with
remarks to parents/community
members. His main theme to
this group was simply: It takes a
village to raise a child.

“If we start doing that," he
said. “We'll see more positive
images in the media.”

Janice Bryant-Howroyd,
president of ACT | Personnel
Services, also spoke tothe teens
about media image. In her
workshop, she focused on how
minorities should use the Black
presstoforce Corporate America
to act responsibly in our
communities. Bryant-Howroyd
also pointed out to teens that in
the effort to diversify America,
Blacks are not just competing
withwhites. Blacks competewith
all minorities, because the
workplace lacks their faces as
well as our own.

Youth Day was second day
of workshops at the convention.
Day one was Corporate Day.
Publishers attended two
workshops teaching them how
to better target national
advertising accounts. The first
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workshop, Automotive Industry,
was sponsored by the American
Minorities Media. Retail
Workshop, the second, was
sponsored by Anheuser Busch
Companies.

Alcohol and tobacco
companies sponsored many of
the convention activities. Other
national sponsors included the
Walt Disney Company,
Nordstrom, The Southland
Corporation- the parent
company of 7 Eleven, and
Reebok.

Phillip Morris, Reebok,
Schieffelin and Somerset, and
Miller Brewing Company
sponsored the WCBPA Awards
Dinner.

Zenora Clayton, a Vice-
President at CNN, was on hand
to congratulate tobacco and
alcohol companies for taking a
leadership role in the Black
community.

“Were it not for the industry
that includes alcohiol and
tobacco, I'm not sure where our
Black executives would have
started,” said Clayton. | applaud
your industry any time | get."

“It isn't about smoking' and
drinking', it's about jobs in the
Black community," she said.

Clayton also praised the
Black press.

“I never miss an opportunity
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to tell the world whata supporter
| am of the Black press," she
said.

When she travels, Clayton
requests the local Black paper
at airports and hotels. She may
notgetitthe firsttime, she noted.

“But, | have to put it on their
minds that | want Black press.’

Though Clayton discussed
many topics, the speaker of the
event was Dr. N.K. Onuoha
Chukunta. Chukunta spoke
about the politics of Randall
Robinsonleaderof Trans-Africa,
who was not present at the
dinner, making what many
audience members felt was an
unfair assault on the well-known
activist.
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‘Whathas Randall Robinson
done in Nigeria to say | am here
to help you,” said Chukunta at
one point.

Chukunta's main argument
that American democracy had
been tried and failed in Nigeria.
The country has many internal
issues that divides it, and
Robinson and other critics need
to take note.

“Itis naive to assume thatwe
allfunctionaccording tothe same
historical time," said Chukunta.
*Democracy in the U.S. cannot
be transfered wholesale
elsewhere." Chukunta closed
his speech by urging Black
publishers to use their papers to
get out the “real” story.
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