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PARTI 
YOUR GOAL: TO STRIVE 
FOR EXCELLENCE and 

QUALITY SERVICE! 

My next series of articles will 
focus on “Marketing" to facilitate 

your efforts in this area — 

whether it is your business of 

your professional services. First, 
let me define what is meant by 
“Marketing." Marketing is every- 
thing you do to promote your 
business or services, from the 
moment you conceive it to the 

point at which customers buy 
your product or service and begi n 

to patronize your business on a 

regular basis. The key words to 
remember are ‘everything’ and 

‘regular basis.’ 
The meaning is clear: Mar- 

keting includes the name of your 
business, the determination of 
whether you will be selling a 

product or service, the business 

plan, the method of manufac- 
ture or servicing, the colors, size, 
and shape of your product, the 
packaging, the location of your 

business, the advertising, the 

public relations, the sales 
method, the sales representa- 
tion, the telephone inquiries, the 

problem solving, the growth plan, 
the follow-up. If this leads you to 
conclude that marketing is a 

complex process, you’re right. 
Marketing for small busi- 

nesses and professionals is just 
like marketing for big business. 
Only different! If you are excep- 
tionally funded and have stock- 
piles of money allocated to 

marketing whatever you’re sell- 
ing, you can take the standard 
approach and handle your mar- 

keting efforts with big bucks and 
textbook methods. If you’re not, 
then you need to take a radically 
different approach by using big 
ideas and cost-effective tactics. 
Every type of business enter- 

prise requires marketing. There 
are no exceptions! It isn’t pos- 
sible to succeed without market- 
ing in today’s economic market- 

place. But, marketing for small 
businesses and professionals is 

vastly different than if you were 

an esteemed member of the 
Fortune 500. Some of the prin- 
ciples may be the same, but the 
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details are different. 
To stand out in a sea of 

competition requires a quality 
product or service, presenting 
the desired professional image, 
a good business/marketing plan, 
targeting your best market and 
effective communication and 

promotion. All this must be fol- 

lowed-up by providing a good 
environment for your customers 
and employees to do business, 

(See Marketing, Page 21) 

EOB LAUNCHES "MICRO BUSINESS BUDDY SYSTEM ACTIVITY" 
mmm. _ M mmmm 

(left to right) Steve Wilson, Sunrise Administor; Patricia Glasper,owner of Baby Treas- 
ures Baby Baskets; and Kimberly Bailey, Micro Business Coordinator 

The Economic Opportunity Board’s Micro 
Business Program launches their “Micro Busi- 
ness Buddy System Activity” for low income 
small business persons. The Micro Business 
Buddy System Activity is designed to encourage 
and spearhead procurement opportunities for 
the disadvantaged small business person. 

According to Micro Business Coordinator, 
Kimberly Bailey, “It is our focus to match up the 
services of our Micro Business participants to 
the main stream industry of big business. The 
Micro Business Buddy System also serves as a 

mentorship activity for the small business per- 
son while establishing our small business par- 

ticipants with creditable collateral and clientele. 
Our objective is to promote and encourage BIG 
BUSINESS FOR SMALL BUSINESS.” 

Case in point, Patricia Glasper, owner of 

“Baby Treasures Baby Baskets,” is a current 

participant in the Micro Business Buddy System 
Activity, and has been matched up with Sunrise 

Hospital, who is offering heran outlet of distribu- 
tion for her baby baskets in their hospital gift 
shop. 

For more information about the services of- 
fered by the Economic Opportunity Board’s 
Micro Business Program, contact Kimberly 
Bailey at 647-7735. 

BANK OF AMERICA NEVADA AWARDS $30,000 TO 
AFFORDABLE HOUSING PROJECTS IN LAS VEGAS 

LAS VEGAS, NV-Bank of 
America Nevada recently 
awarded three $10,000 
BankAmerica Foundation grants 
to local nonprofit organizations 
for affordable housing projects 
in the Las Vegas area. Catholic 

Community Services, Women’s 

Development Center, and the 
Las Vegas Housing Authority 
and Southern Nevada Housing 
Corporation in a joint venture 

project, were the recipients of 
the three bank grants. 

This funding is part of an af- 
fordable housing initiative BofA 
Nevada put together for non- 

profit agencies that attended the 
Las Vegas Affordable Housing 
Institute earlier this year. BofA 
also helped establish this insti- 
tute with additional funding of 
$30,000. 

“The generous support of 
Bank of America will go a long 
way in providing desperately 
need affordable housing in Las 

Vegas,” said Gail Burks, chair- 

Bank of America Nevada Executive Vice President Randy Dawson (far left) and President Peter 
Thomas present a $10,000 check to Michael Jackson, community lending officer for BofA 
Nevada and board member of Catholic Community Services affordable housing project (middle 
right), and Tom Miller, executive director of Catholic Community Services (middle left). 
person of the Southern Nevada 
Reinvestment and Affordable 

Housing Committee. “We appre- 
ciate Bank of America’s leader- 
ship in suggesting that the 

community offer such an impor- 

WALKER AFRICAN-AMERICAN 
MUSEUM A RESEARCH CENTER 

The Walker African-American Museum and Research Center is a non- 

profit organization designed to promote and preserve the contributions of 
African-Americans in Nevada, the United States and aboard. 

firmer Now accepting donations of any historically 
significant items such as: souvenir booklets, 

*%i church histories, photographs, slave documents, 
as old business licenses, newspaper articles, cloth- 

ing, posters, statues, histories of organizations, 
g. family histories, etc. 

/For more information contact Gwen or Jua- 
nita Walker, 705 W. Van Buren, Las Vegas, NV 
89106, or call (702) 647-2242, (702) 593-3305, 
or (702) 599-8130. 

tant training program so that 
nonprofit groups are able to 
make a difference in the com- 

munity.” 
The three BofA grants will 

help fund the development costs 
of a fourplex for use as transi- 
tional housing for homeless 
families with children coming out 

of the Crossroads Emergency 
Family Shelter; construction of a 

24-unit project that will service 
low-income working families at 
or below 80 percent median 
income; and construction of a 

facility for approximately 100 
homeless adults and children. 

(See Bank of America, Pg 21) 
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