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"ESSENCE MAGAZINE TO INTRODUCE
AFRICAN-AMERICAN SURVEY........."

Essence, the nation's preem-
inent lifestyle magazine for the
African-American woman, and
Simmons Market Research
Bureau, the country’s leading
supplier of consumer data, have
collaborated to create the Es-
sence/Simmons African-Ameri-
can National Survey (AANS).
The AANS will be the most com-
prehensive, innovative research
program yet developed to pro-
vide a model for the systematic
collection of information on the
demographics, psychogrpahics,
consumerbehaviors, valuesand
attitudes of African-Americans
throughout the continental
United States.

Clarence O. Smith, President
and one of the co-founders of
Essence Communications, Inc.,
says, “Essence Communica-
tions, Inc., undertook this initia-
tive in response to a growing
need from all sectors of our
nation to more effectively define
the dimensions of African-Ameri-
cans. In addressing this need,

we sought a partnership with
Simmons Market Research
Bureau, the country’s leading
syndicated audience research
service.

Our objective is to foster a
clearer understanding of the
characteristics of these vital
Americans. Those who would
clearly have use for this informa-
tion would be corporations,
govemment entities, the news
mediaandacademic institutions.

“Simmonsis proud to partici-
pate with Essence, the leading
publicationfor African-American
women, in this exciting project,”
says Ellen Cohen, Presidentand
CEOQ of Simmons Market Re-
search Bureau, Inc. “it offers us
the opportunity to utilize our
broad research expertise to
develop a unique base that will
enable marketerstotrack trends,
gain newinsights and effectively
communicatewith thisimportant
market.”

“African-Americans account
for 12.4 percent of the total U.S.

population. We are the nation’s
largest growing minority. The
rapid, double-digit population
growth in this community, along
with the increased spending
pattems, now accounting for
approximately $300 billion per
year, dictate that savvy market-
ers, corporations and advertis-
ers have a clear understanding
of this very important consumer
market," says Lewis C. Wilson,
Director of Corporate Marketing
Research for Essence Commu-
nications, Inc. “In addition, the
cultural and geographic homo-
geneity of this group, coupled
with pervasive, well established
national and local media, allow
advertisers to position, market
and sell their products more cost
effectively.”

Some of the nation’s most
significant consumer-products
companies will be participating
as corporate underwriting the
initial methodology tests for the
panel. Among those endorsing
the Essence/Simmons research
project are AT&T, The Colgate-
Palmolive Company, Polaroid
Corporation, Revion, Toyota
Motor Sales USA and United
Distillers.

In addition to positive state-
ments coming from executives
speaking on behalf of their

BLUES & E

Clark Cnﬁnly 'Depaﬁinenl of Parks & Recreation,
the Las Vegas Blues Society & Miller Genuine Draft present the

IND ANNUAL LAS VEGAS
ERITAGE FESTIVAL

James Cotton * Elvin Bishop - Linda Hopkins
Kenny Neal and Special Guest John Hammond

Also Featuring 2 Local Bands:
John Earl's Boogieman Band & the James Quill Smith Band

Sunday
October 3 1993
11 am to bus
Sunset Park
Advance Tickets $8
At the Cate $10
Children under 12 Free
Food ® Beer ® Wine ® Children's Area

Beach chairs & sealed bottled water 0K,
but Please. ... No Food, No Pets, No Alcohol,
No Video Cameras

For Ticket Information Call
(702) 455-8200

or contact Ticket Master at

(702) 474-4000

o ram b
Las Vegas Events @ KKLZ 96.3FM
First Interstate Bank  KUNV 91.5FM
Southwest Airlines © Las Vegas New Times

companies endorsing the Afri-
can-American National Survey,
Lewis Wilson furtherstates, “The
African-American National Sur-
veywill overcome the limitations
of previous research among
Black Consumers by employing
ethnic-specific research meth-
odologies and large sample
sizes.

This will enable participating
companies fo create the most
comprehensive and reliable
profiles of the U.S. African-
American adult population to
date, in addition to providing
greater insight into African-
American consumer behavior.
The panel will also allow us more
accurately to record opinions on
current events and issues that
affect us as a people and as
Americans.

The firststage of the African-
American National Survey was
the field work for the methodol-
ogy tests, which began the week
of August 23, with a panel of
1,000 respondents.

The markets where the
fieldwork was conducted was
New York City, Los Angeles,
Chicago and Atlanta. Following
completion and evaluation of the
first methodology tests, the
second and final stage will enlist
10,000African American respon-
dents, who will be recruited on-
site from urban, suburban and
rural locations across the coun-
try.

This second stage will be
preceded by an aggressive
marketing collaboration by Es-
sence/Simmons in which sub-
scriptions to the full panel will be
solicited. Stage two respondent

recmltn'ientwtllbemmatedwhen

adequate levels of subscription

revenues are in place.

The panel will be available
for customized concept tests,
tracking studies, product-use
surveys and attitude and opin-
ion studies. Custom surveys will
employ one-on-one interviews,
focus groups, telephone and mail

mlhodologles

All surveys can be targeted
to specific demographic seg-
ments. Every phase of the sur-
vey process from sample selec-
tion through survey execution,
will be rigidly controlled to reflect
accurately the behavior of the
African-American population....

Until the next time, Lanier.

MORE THAN 100 LOCAL ARTISTS PARTICIPATE IN
IST ANNUAL SUMMERLIN CELEBRATION OF THE ARTS

More than 100 local artists
and craftsman participatedinthe
firstannual Summerin Celebra-
tion of the Arts held September
10 and 18 on the grounds of the
new Summerlin Library and
Performing Arts Center.

According to Celebration
Coordinator Tamara Badik, the
response from the local arts
community has been tremen-
dous. “The Summeriin Celebra-
tion of the Arts is unique in thatit
is exclusively for artists with
Nevada residency,” said Badik.
“Summerin’s initial goal for the

Celebration was to support local
artists and craftsmen by creat-
ing a first-class arts festival for
these individuals to showcase
and sell their work."
Participating artists workin a
wide variety ofartand craft forms,
including oil and acrylic paint-
ings, watercolors, drawings,
sculpture, photography, jewelry,
wood crafts, and wearable art.
“Wehope topieasejustabout
any artistic preference and ac-
commodate any budget with
such a wide variely of fine arnt
and popular craft.” said Badik.
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“We have been very pleased
with the quality of the work and
the enthusiasm for the Celebra-
tion from the participating art-
ists.”

As part of the Celebration,
Summerin is producing a Cele-
bration of the Arts 1994 calen-
dar and poster were available
for purchase during the event.
Twelve entries, selected from
more than 65, were featured in
the calendar and on the poster.

The Celebration benefited
Nevada School of the Ars and
Nevada Dance Theater with
proceeds from a special art and
craft raffle, a portion of the $1.00
per person gate-admission fee,
and a portion of the proceeds
from the sale of the posters and
calendars.

According to Badik, musical
and performing groups from
throughout the community par-
ticipated in the Celebration. And
a wide variety of foods were
available for purchase.




