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ress and a maker of modern civiliza- 
tion.' 

Woodson's extensive research 
showed conclusively that 'in his na- 
tive country...the Negro produced in 
ancient times a civilization...[which] 
influenced the [Mediterranean] 
cultures...he taught the modern world 
trial by jury, music by stringed instru- 
ments, domestication of the sheep, 
goat, and cow, and the use of iron, by 
which science and invention have 
made the universe.' 

As we go to press, our nation has 
just observed the third anniversary of 
the birthday of Dr. Martin Luther King 
Jr. as a national holiday, joining such 
illustrious Americans as George 
Washington and Abraham Lincoln. The 
celebration of the life of this most out- 
standing man provides Americans 
with a means of displaying the long 
delayed recognition of the innumer- 
able and unsung contributions of 
Blacks to American life. 

Our Cover Story this month invites 
you, our readers, to Take Pride in 
African American Authors.' This is most 

appropriate for Black History Month. 
We as a people must become more 
involved in reading and collecting the 
works of fellow African Americans. We 
must assume the responsibility of 
seeing that books by Black authors 
are collected since as one collector 
observes. '[Books by Black authors] 
dont stay in print very long and large 
quantities of them are usually not 

printed....' 

The Assault On Illiteracy Program 
(AOIP), a unique literacy enhance 
ment and community-building coali- 
tion of more than 90 national Black- 
led organizations, is a prime example 
of Black empowerment efforts, repli- 
cating similar achievements of every 
generation. February is a time of 
accounting for all of us in AOIP. This 
month, we hold our national Awards 
Ceremonies to celebrate those who 
have done what we consider 'exem- 
plary* things to help complete the 
unfinished work of Dr. Martin Luther 
King Jr. This is the time also when we 

look at our overall progress and need 
for reassessment. 

An important facet of this reassess- 

ment is meeting the deadlines for our 

Year 2000 goals, which are: 

1. To completely eradicate all "functional 
illiteracy'." 
2. To have 80 percent of our Black popu- 
lation give priority support (including tith- 
ing) to a Black religious institution and 
have 100 percent accountability from these 
institutions. 

3. To have at least 80 percent of our 

college-bound students attend a histori- 
cally Black college.... 
4. Have at least §0 percent of our commu- 

nity businesses owned by Blacks.... 
5. Eliminate the need for unemployment 

entirely by having skill training and equi- 
table opportunities for all. 
6 Eliminate teen pregnancy, substance 

abuse, child abuse and crime from our 

neighborhoods. 
7. Own and support fullly...all of the means 
of communications which are working totally 
on our behalf. 
8. Have all corporations...to deal equitably 
with the Black community as set forth in 
our Credo For Justice and Equity. 
9. Have our people in proportionate bar- 

gaining positions in all major political par- 
ties.... 
10. Have Black Americans assuming 
full fiscal obligations for the basic needs 
of our interorganizational, interdepen- 
dency-producing efforts.... 
11. Have at least 80 percent of our Black 
families investing in ownership/savings 
plans...and the same percentages 
strengthening their family ties both 
spiritually and economically. 

Because of the unusual sup- 
port of the advertisers in all issues 
of the National BLACK MONITOR, 
The ADVANCER-AOlP's family and 
Community Reading Newspaper, 
produced and distributed at cost- 
-ncw serves many thousands which 
we want to turn into millions of 
potential learners of all ages. Thus, 
your extraordinary support of these 
concerned advertisers is re- 

quested. 

Growing priority support for our 

Black-owned businesses and Afri- 
can American institutions, first, is 
the focus of AOlP's community- 
uplifting thrust, as well as the Credo 
For Justice and Equity, which is 
published quarterly in the National 
BLACK MONITOR. 

Second, we are concerned with 
demonstrating our long-term sup- 
port to those entities outside our 

African American communities, 
which are helping us rebuild our 

communities into our own "oases 
of hope" for the good of all in 
America. 

AOIP CORPORATE 
REPORT CARD 

By continuing to advertise their 
products and services in these com- 

munity-building media (please see 

listing on Page 3), these national ad- 
vertisers are helping the AOIP media 
and the AOIP organizations continue 
not only their efforts to eradicate illit- 
eracy, but also all of its resultant ills 
that plague America as a whole. 

These advertisers are: A.C. Delco, 
AT&T, American Tobacco Co., Amoco 
Oil, Anheuser-Busch, Apple Com- 

puter, Avon Products, Brown-Forman, 
Brown & Williamson, Burger King, CBS, 
Chevrolet, Chrysler, Coca-Cola, Ad- 
olph Coors, Du Pont, Ford Motor Co., 
Ford Parts & Service, General Foods, 
General Motors Corp., General Mo- 
tors Parts, Greyhound, G. Heileman 
Brewing, Hormel, IBM, K mart, Kraft, 
Levitz Furniture, Lorimar, MGM/UA, 
Mobil Oil, NBC, 

The National Guard, Nissan Motor 
Corp., Orion Home Video, The Pad- 
dington Corporation, Paramount Pic- 
tures, J.C. Penney, Pepsi-Cola, Philip 
Morris, Pontiac, Pro-Line, RJR/Nabisco, 
Revlon, Ryder, Schieffelin &Somerset 
Co., Seagrams, Sears, Seven-Up, 
Southland, Toyota, Twentieth Century 
Fox, U.S. Army, U.S. Postal Service, 
Warner Bros., Walt Disney Pictures 
and Zayles. 

We encourage you to remember and 
be particularly supportive (in your 
buying habits) of the advertisers you 
see not only in the National BLACK 
MONITOR, but also inyourlocalAOlP- 
cooperating newspapers whenever 
you are shopping for goods and serv- 

ices. 

The world of the 1990s and 21st century will be strongly influenced by 
those who are best able to deal with science, math and technology 

WILL OUR CHILDREN BE READY? 

Parents ... 
Educators ... 
Business people ... 
Civic leaders ... 
Labor leaders ... 
Clergy ... 
Political leaders ... 
Those who care ... 

... Say YES To A 
Youngster's Future! 

A National Urban Coalition program, Say YES works with urban com- 

munities, families and schools to make learning math and science fun. 
Shell Oil Company funds Say YES Saturday Family Math and 
Science programs in elementary schools in Washington, DC, and Hous- 
ton, and soon in New Orleans. 

nut* NATIML 
URBAN 
mALfTCN 

For more information contact: 

Say Yes To A Youngster’s Future™ 
The National Urban Coalition 
8601 Georgia Avenue, Suite 500 

Silver Spring, MD 20910 
(301) 495-4999 

Please check In your local Autr newspaper to find out where you locally can purchase this advertisers ptxxluct(s). 


