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' 9) in police and fire protection, based
uponthe population density of each neigh-
borhood;

10) in private business and industry's in-
vestments in our communities, based upon
their projected market measurements;

11) inthe allocation of resources for hospi-
tal modernization and subsidizing where
human needs are greatest; and

12) in making Black America count fully in
terms of its total potential voting strength
so that we all may count in all local, state,
national and international affairs.

That March 1980 MONITOR Microscope
ended with these words:

"We have come a long way...from the
time when many Blacks at census-taking
time were typified by the celebrated De-
pression Erasong, * The Joint Is Jumping.'
The song ends with the words, *Turn out
the lights. Here comes the law. Don't give
your right name.' No! No! No! While we
may not fully trust White America, we have
far too much to lose by not cooperating
specifically withthe census. Or, it might be
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more to the point to say that by our coop-
erating with the census...Black Americans
have imesistibly substartial rewards to gain."

Our Cover Story on the 1990 Census
shows how being counted can help achieve
one of the Year 2000 goals of the national
Assaullt On llliteracy Program (AOIP).

For our new readers, we take this oppor-
tunity to tellyou more aboutthese goals. In
mid-January 1986, a group of AOIP's na-
tional leaders met in closed session for
three full days. Chairman of the planning
groupwas Dr. Moses Norman, then Grand
Basileus of Omega Psi Phi Fraternity, pres-
ently co-chair with Dr. Joyce Peoples of
the Assault On llliteracy Council.

Nearly 50 suggestions were reduced to
the following 11 major categories:

1. To completely eradicate all *functional
illiteracy" within Black America.

2. To have 80 percent of our Black popu-
lation give priority support (including tith-
ing) to a Black-run religious institution and
have 100 percent accountability from these
institutions.

3. To have at least 80 percent of our
college-bound Black students attend a
historically Black college and/or...a col-
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lege wherein Blacks have a high measure
of control and is focused on the equitable
buildiing of our communities.

4, Have at least 80 percent of our Black
community businesses owned by Blacks
or other persons who live in orimmediately
adjacent to--and identify completely with
the needs of--our people and doing the
same for Black professionals....

5. Eliminate the need for unemployment
entirely from within Black America by hav-
ing skill training and equitable opportuni-
ties for all.

6. a. Eliminate the high incidence of teen
and adult pregnancies both among per-
sons not able to properly rear and support
children and otherwise.

6. b. Eliminate substance abuse, child
abuse and crime completely from our neigh-
borhoods and create safe esthetically valu-
able communities.

7. Ownand supportfully...all ofthe means
of communications which are working totally
on our community-building behaif....

8. Have all corporations and other enti-
ties that directly or indirectly benefit from
the Black community to deal equitably with
the Black Community as set forth in our
Credo For Justice and Equity (see Page
10).

9. Have our people in proportionate
bargaining positions in all major political
parties so as to assure an equitable num-
ber of Blacks working for us are elected
and we can obtain an equitable share of all
benefits from the political system.

10. Have Black Americans assuming full
fiscal obligations for the basic needs of our
interorganizational, independency-produc-
ing efforts like AOIP in a manner that ne-
cessities will never have to be begged
for when "others" feel threatened by Blacks'
becoming independent.....

11. Have at least 80 percent of our Black

families investing in ownership/savings plans

that build for their fiscal independence and
the same percentages strengthening their
family ties both spiritually and economi-
cally.

The overall objective of AOIP is to begin
immediately to transform our own discrete
communities through pride-instilling *to-
getherness" into such "shining oases of
hope" that all therein not only will be moti-
vatedtowantto learn and become produc-
tive parts of our own communities, butalso
there will be a greatly lessened desire to
integrate the communities of others.

The staff of the National BLACK MONI-
TOR gratefully acknowledges the assis-
tance of the offices of Mr. Rudolf Brewing-
ton and Mr. Sam Johnson of the Census
Bureau in the preparation of this article.
For more information about the 1990 Census,
write Census Promotion Office, Washing-
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Growing priority support for our Black-
owned businesses and African American
Institutions, first, is the focus of AOIP's
community-uplifting thrust, as well as the
Credo For Justice and Equity, which is
published quarterly inthe National BLACK
MONITOR.

Second, we are concerned with demon-
strating our long-term support to those
entities outside our African American
communities, which are helping us rebuild
our communities into our own "oases of
hope" for the good of all In America.
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By continuing to advertise their products
and services in these community-building
media (please see listing on Page 3), these
national advertisers are helping the AOIP
media and the AOIP organizations con-
tinue not only their efforts to eradicate illit-
eracy, but also all of its resultant ills that
plague America as a whole.

These advertisers are: A.C. Delco, AT&T,
American Tobacco Co., Amoco Oil, An-
heuser-Busch, Apple Computer, Avon Prod-
ucts, Brown-Forman, Brown & William-
son, Burger King, CBS, Chevrolet, Chrys-
ler, Coca-Cola, Adolph Coors, Du Pont,
Ford Motor Co., Ford Parts & Service,
General Foods, General Motors Corp.,
General Motors Parts, Greyhound, G.
Helleman Brewing, Hormel, IBM, K mart,
Kraft, Levitz Furniture, Lorimar, MGM/UA,
Mobil Oil, NBC, The National Guard, Nis-
san Motor Corp., Orion Home Video, The
Paddington Corporation, Paramount Pic-
tures, J.C. Penney, Pepsi-Cola, Philip Morris,
Pontiac, Pro-Line, RJR/Nabisco, Revion,
Ryder, Schieffelin & Somerset Co.,
Seagrams, Sears, Seven-Up, Southland,
Toyota, Twentieth Century Fox, U.S. Army,
U.S. Postal Service, Warner Bros., Walt
Disney Pictures and Zayles.

We encourage you to remember and be
particulary supportive (in your buying habits)
of the advertisers you see not only in the
National BLACK MONITOR, but also in
your local AOIP-cooperating newspapers
whenever you are shopping for goods and
services.



