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Grand Master Solomon Wallace, New York 

Grand Master Leroy J. Williams, Rhode Island 

charities, etc. 

“No system of educating our young and 
older citizens can be successful without 
family and community input...and 
especially since family life among so many 
Black Americans is a thing that no longer 
exists, our entire community must become 
surrogate “fathers and mothers” and 
“sisters and brothers.” We must take these 
goals seriously. We ask the help of the 
Department of Education and all others in 
achieving our essential literacy- 
enhancement and/or “community- 
building” goals of transforming the com- 

munities of Black America into such 
secure, mutually-supportive, productive 
and hope-filled environments that illiteracy 
and its resultant ills will be unlikely to oc- 

cur again. So, on behalf of Free Masonry 
and all in AOIP, I say, thank you. and ask 
your help, along with God’s gift of 
guidance.” 

Thanks to AOIP 
Supporters 

Dr. 
Calvin W. Rolark then 

introduced the BMI 
publishers and their 
corporate clients who had 
done—and still are 

doing—so much to enable this un- 

precedented and vital uplifting thrust to 

take place within Black America. A very 
special and deserving tribute was to Byron 
Lewis, Board Chairman of UniWorld 
Group, Inc, whose agency has volunteered 
its full staff to serve the needs of AOIP 
without cost. 

Grand Master Charles Williams, Tennessee 

Grand Master Howard L. Woods, Arkansas 

The list of our major corporate sup- 
porters includes—but is not limited to— 
the following companies which we always 
must remember: 

AT & T 
Amoco Oil Company 
Anheuser Busch, Inc. 
Atlantic Richfield Co. (ARCO) 
Bristol-Myers Company 
Brown Forman Distillers Corporation 
Brown & Williamson Tobacco Co. 
Cadillac Motor Car Div-GM Corp. 
CBS News 
Chevrolet Motor Div-GM Corp. 
Chrysler Corporation 
Coca Cola Company 
Adolph Coors Company 
Dodge-Chrysler Corp. 
Doxsee Food Corporation 
Eastern Airlines 
Ford Motor Company 
General Foods Corp. 
General Motors Corp. 
Grenada TV Rental 
Heublein, Inc. 
Hills Bros. Coffee, Inc. 
H.P. Hood, Inc. 
George A. Hormel & Co. 
IBM Corporation 
Jack Daniel Distillery 
Johnson Products Co., Inc. 
Kentucky Fried Chicken 
K-Mart Corp. 
Kraft, Inc. 
Lever Brothers 
Levitz Furniture Corp. 
Lorillard Div-Loew’s Theatres, Inc. 
Luster Products Co., Inc. 
MGM/UA Entertainment Co. 
Miller Brewing Co. 
N.Y. State Department of Tourism 
Oldsmobile Div.-GM Corp. 
J.C. Penney Co., Inc. 

Philip Morris, Inc. 
PET, Inc. 
Pro-Line Corp. 
Quaker Oats Co. 
Red Lobster Inns of America 
R.J. Reynolds Industries, Inc. 
A.H. Robins Co., Inc. 
Ryder System, Inc. 
Schenley Distillers Co. 
Schieffelin & Co. 
Sears Roebuck and Co. 
Joseph E. Seagram & Sons 
Seven Up Company 
Soft Sheen Products Co. 
Somerset Importers, Ltd. 
Stroh Brewery Co. 
Union 76 Div .-Union Oil Co. of Calif. 
United Airlines 
United States Army 
United States Navy 
Walt Disney Productions 
F.W. Woolworth Co. 
Worlds of Curls, Inc. 

Briefings and 
Objective Orientation 

Prior 
to the launching 

ceremonies and after, 
there were briefings from 
senior officials of the U.S. 
Department of Education in 

seven (7) key subject/concern areas. After 
lunch, which was supplied through the 
courtesy of the United Black Fund of 
America (also headed by Dr. Rolark), the 
First Step Objectives toward our Year 2000 
Campaign were outlined for all present. 
Basically, this first-step would involve the 
following: 

1. Completion of Divisional and Local 
Unit organizing in every state with all 
Masons joining with the Interorganiza- 
tional Liaison Committee—under Dr. 
Mildred Bradham and Mr. James 
Floyd— in an oversight capacity 

2. Conducting of “How To” orienta- 
tion sessions beginning immediately 
within every AOIP-participating 
organization. These sessions would be 
on how our overall “community- 
building” activities will be focused and 
coordinated locally, state-wide and 
nationally. 

Longer term objectives, which have to 
be modified at regular intervals, will be in- 
cluded in the next issue of the National 
BLACK MONITOR and are available 
from State Grand Masters who are 

presented throughout this article. 

Take One Look At Our Great Buys 
On Famous Brand Name Furniture 
And “You’ll Love It At Levitz” Too! 
SELECTION 
You’re welcome to 
browse for hours at 
Levitz. We’ve got aisle 
after aisle of model 
room settings full of 
ideas for your home. 

SAVINGS 
Levitz really does save 

money. We use our 

nationwide buying 
power to bring you 
famous brand quality 
furniture for a lot less! 

AVAILABILITY 
Pick up your purchase 
and take it home or 

arrange fast delivery. 
Everything is backed 
by our Consumer 
Protection program. 

World’s Largest Seller of Famous Brand Furniture I 

Please check in your local BMI Cooperative newspaper to find out where you locally can purchase this advertiser's product(s). 


