
BLACK WOMEN ARTISTS — Stanley S. Scott, Vice President and Director of Corporate Affairs, Philip 
Morris Companies Inc., third from left, back row, hosts a reception for some of the 28 black women 
artists with works featured in the exhibition, “Progressions: A Cultural Legacy,” at New York City 
Clocktower Gallery. Sponsored by Philip Morris, the exhibition of paintings, sculptures and photographs 
will be on display until March 15, 1986. With Scott are, from left, front row, Vivian McDuffy, Vivian 
Browne, Laurie Ourlicht, and Janet Henry. On back row are Nadine De Lawrence Maine, Nanette Carter, 
Emma Amos, Fern Logan, Frank Saunders, Staff Vice President, Cutural Affairs, Philip Morris Inc., and 
Shirley Stark. 
_ 

Worthy Students Share Dr. King’s Coca-Cola 
USA Promotion Helps Dream 

ATLANTA In 1963, Dr. 
Martin Luther King, Jr. 
spoke of a day when 
everyone could realize their 
dreams, based on their 
character and ability. In 
1986, Coca-Cola USA will 
help four young people 
realize their dream by 
supporting the development 
of their professional skills 
through higher education. 

Coca-Cola USA is offering 
the “Share The Dream” 
$100,000 Black History 
Month • Scholarship 
Sweepstakes, as part of 

February’s Black History 
Month Celebration. 

Four grand prize 
scholarships worth $25,000 
each will be awarded. 
Recipients must use the 
money at one of 43 colleges 
or universities affiliated with 
the United Negro College 
Fund (UNCF) and fulfill 
entrance requirements of the 
schools selected. Winners 
may assign their awards to 
friends or relatives, who also 
must be responsible for 
meeting entrance 
requirements. 

To enter the sweepstakes, 
applicants should complete 
entry forms in the ads for 

Coca-Cola placed in February 
issues of national Black 
magazines and point-of-sale 
advertising displays in local 
stores. Complete details 
appear on entry forms. 

“Dr. King had a dream 
that he worked diligently to 
fulfill during his lifetime,” 
said Charles E. Morrison, 
director,. Black Consumer 
Markets, Coca-Cola USA. 
“Our Company will help four 
young people realize their 
dream by providing each 
with a $25,000 scholarship. 
We are happy that we have 
the full support of Mrs. 
Coretta Scott King, President 
of the Martin Luther King, Jr. 
Center for Nonviolent Social 
Change.” 

In addition to four 
scholarships, Coca-Cola USA 
will award 100 “Rise 'N 
Fly” black trivia games; 
5,000 bronze pins 
commemorating Dr. King’s 
“I Have A Dream" speech 
and 10,000 commemorative 
posters of Dr. King. 

“There will be a 25 cent 
coupon for Coke, Coca-Cola 
classic, Sprite and cherry 
Coke appearing* in black 
publications during the 
month of February. For each 

coupon redeemed, we’ll be 
donating 5 cents to the King 
Center,” Morrison said. 

“To a large measure,” 
said Mrs. King, “we work to 
keep Dr. King’s dream alive 
through unselfish financial 
support of the Center by 
corporations such as The 
Coca-Cola Company. 

‘‘The Coca-Cola USA 
‘Share the Dream’ promotion 
supports Martin’s dream in 
two ways: (1) It gives a 

college education to four 
students, allowing them to 
pursue their own dream; and 
(2) through the couponing 
effort of Coca-Cola USA, it 
gives financial support to the 
programs of the King 
Center,” she added. 

Applicants also may enter 
the sweepstakes by sending 
their name, address, city, 
state and zip code on a plain 
3” x 5” card to Black 
History Month Sweepstakes, 
P.O. Box 4486, Reidsville, 
N.C.. 27322-4486. No 
purchase is necessary for 
entering the sweepstakes. 
The number of entries 
allowed is unlimited but all 
must be received by April 15, 
1986. 

T & M Installs 
Parents’ 
Hot Line 

Officials at UNLV’s 
Thomas & Mack Center 
announced this week the 
installation of a parents’ 
concert hot line designed to 

provide specific information 
about scheduled concerts. 

Parents and other 
concerned concert-goers 
may call 739-0877 and learn 
more about a particular 
concert, primarily the nature 
of the performance as well as 

the assigned rating, 
according to arena manager 
Dennis Finfrock. 

“Ratings will range from 

good, clean entertainment to 
those where parental 
discretion is advised,’’ he 
said. “Concerts rated 
parental discretion advised 
many contain songs with 

vulgar language and strong 
sexual connotations as part 
of the lyrics.’’ 

Successful at other major 
arenas across the country, 
the hot line should provide a 

valuable service for parents 
who are monitoring their 
child’s activities,’’ Finfrock 
said. 

Finfrock said he 
recommends adoption of a 

similar program at other Las 

Vegas area facilities* 

CLASSIFIED ADVERTISING 

We Can’t Spell S CCESS 
Without U 

ADVERTISEMENT FOR BIDS 
The City of Las Vegas will receive sealed bids at 3:00 
P.M., on March 11,1986, for the following: 

BID #86.1770.1 One (1) each pre-fabricated 30’X40’ 
metal storage building 

BID #86.3460.3 Two (2) each 10 cubic yard dump 
trucks 

BID #86.3460.5 One (1) each diesel tractor with 
accessories 

BID #86.MAR.6 Annual removal and disposal of sludge 
contract, from date of notice to proceed througn 
February 28,1989 

A bid bond, if required by the invitation to bid, shall be 
in the form of a bid bond, certified, or cashier’s check 
for 5% of the bid and shall be enclosed with the 
proposals. All documents pertinent to this 
advertisement may be examined and obtained at the 
Office of the Purchasing and Contracts Division, 1st 
floor, City Hall. 

INVITATION FOR BIOS 

Sealed bids for Bid No. 86.1220.1 for furnishing: LONG DISTANCE TELEPHONE 
SERVICE (1+ DIALING), will be received by the City of Las Vegas until 3:00 P.M., 
Las Vegas time MARCH 12. 1986 

ALL BIDS MUST BE FILED AT THE OFFICE OF THE CITY CLERK. 
10tH FLOOR. CITY HALL COMPLEX. PRIOR TO 3:00 P.M.. ON 
W DATE ESTABLISHED AftOVE.-— 

All documents pertinent to this advertisement may be examined and obtained at: 

Office of the Purchasing and Contracts Division 

Bids will be publicly opened and read aloud, immediately after the established 
closing time and date, 1n the Office of the Purchasing and Contracts Division, 
1st Floor, City Hall Complex, 400 East Stewart Avenue, Las Vegas, Nevada. 

Prospective bidders are requested to direct any questions concerning this bid 
to: J. E. Park, Deputy Director, Department of General Services, at 386-6231, 
between the hours of 9:00 A.M., and 3:30 P.M., Monday through Friday. 

The Owner reserves the right to waive any informalities or to reject any or all 
bids. 

No bidder may withdraw h1s bid for a period of sixty (60) calendar days after 
the actual date of the bid opening. 

CONFERENCE CONCERNING THIS PROJECT WILL BE HELD ON FRIDAY, 
9:00 A.M.. IN THE OFFICE OF THE PURCHASING AND CONTRACTS 
ROOM, 1ST FLOOR, CITY HALT. ~— 

A MANDATORY 
mch TV '1986. AT 
DTVrSIOW CONFERENCE 

PRE-BID 
TS5T 

The purpose of this conference Is to discuss the project in detail and to 
consider prospective bidders' concerns. 

— 

Dated February 28, 1986 
JpE". Park, CPPO, Deputy Director 

^Department of General Services 

Department of General Services 


