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Watch For
The PROUD LADY
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picture is the current malady of the
economy to expand and stabilize to
provide meaningful employment and
opportunities for all the citizens of the
nation.... Beyond the debate on the
best way to curb inflation and restore
full employment is the question of the
day-to-day business of trading in the
Black consumer market. That market
currently represents $100 billion an-
nually and is expected to grow.... The
central question still facing corpora-
tions is a commitment to service this
market with their respective goods.

The role of Blacks in corporations
is critical in this area. Again, by both
understanding the communities in-
volved and the corporate structure,
the Black manager or executive is in a
unique position to provide a service to
both parties, provided their expertise
is used.

(Left to right) LeBaron Taylor, Eugene McCullers, Muyar Harold Washingion, Pawl Brvant, Al Cirtis Robinson and Viegll Chundier
in Chicago, [linois.

This is the identification symbol on the
package of every fine hair care and beauty aid
product manufactured by a leading Black-
owned company. Not only does it tell us that
the excellent products are made primarily for
our unique needs...but also it lets us know
that when we spend our dollars for these
products, those dollars go much further in
terms of “community-building” for us than
! generally is possible any other way.
Corporations should be made to
understand that showing concern in
the Black community is not just social
responsibility, but good business.
Also, that traditional and general
market means of communicating with
this market are not always [the] most
effective or efficient means available.
As a Black corporate manager, you
must be an effective voice to point out
the benefits of doing business within
that community and possible hazards
if this is not done or done improperly.

Additionally, almost all AOIP-cooperating
organizations have agreed to priority support
for these and other deserving Black-owned
businesses, nationally and locally. Since it
has been so difficult to identify these prod-
ucts of Black-owned manufacturers in the
past, their trade association—the American
Health and Beauty Alds Institute
(AHBAI)—developed this “Proud Lady” sym-
bol for our convenience.

So whenever you feel the need to buy the
finest products made primarily for our unique
needs, look for the “Proud Lady" on the
package. It helps you and helps build Black
America. Some of these products are as

Donald 5. Harris, Direcior of Communications, Philip Morris
International,

John P. Curvion, Vice President af Personnel, United States
Tobacco Company of Greenwich, Connecticul.
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For more information about NAMD
contact Ms. Marlene Johnson, Executive
Director, P.O. Box 4560, Stamford, CT
06907, (203) 329-2926.

For more information about the na-
tional Assault On illiteracy Program
(AQIP), contact Ms. Emille Smith, Ad-
ministrative Coordinator, 410 Central
Park West, Ph-C, New York, NY 10025,
(212) 867-0898 or 867-222-3556.

(Left to right) Michael . Buternan, NAMD president und Manager of Minority Affairs, Brown & Williamson Corporution; Melvin
Bradiey, Spectal Assistant io President Reagan: Eugene McCullers, holding the NAMD “*Murketer of ihe Yeur* award; and Lefaron
Tavlor, NAMD Board Chatrmen and Vice President, CHS Records.

Have you foined AOIP?
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This community-building message is brought
to you by the Black Business and Profes-
sional Support and Involvement Committee of

the national

Assault

On llliteracy Program

(AOIP). Shop in the stores where the Proud

Lady symbol is displayed.
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