
Henry H. Brown, director of western area 

marketing development for Anheuser-Busch, 
Inc., was in Tucson for the recent Celebrity 
Tennis Invitational, representing Michelob. 
The annual tournament, sponsored by Jet and 
American Airlines, is also supported by 
bv Michelob for the benefit of the United 

Negro College Fund. Joining Brown were a 

raft of celebrities, some of whom are pictured 
in the adjoining photos. 

GLADYS KNIGHT is congratulated by Brown 

after a pip of a tennis match. 

AUNT ESTER of “Sanford & Son”, in real 
life Luwanda Page, shares a laugh with Brown 
and Bently during a break in the action at 

Tuc.son. 
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CHRIS EDLY (right) executive director oi 

the UNCF, joins Brown for presentation of 

the winners trophy to Jim Brown (left) and 

the still-valiant Monroe (second from left). 

A RUNNER UP TROPHY is presented by 
Brown to Earl "The Pearl" Monroe of the 

New York Knicks after Earl was defeated 

bv former football great Jim Brown in a 

one-set "grudge match," 6-2. Anheuser- 
Busch marketing executive Ken Bentley looks 

on at right. 

THE ‘BIG O Oscar Rooertson nas a mg 

simle for Brown after the Anheuser-Bush 
marketing executive watched the super ath-. 
lete demonstrate he's as good on a tennis 
court as a basketball court almost. 
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