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Soccer Camp

A one-week camp to provide boys and girls
the opportunity to upgrade their soccer skills
will be presented on the University of Nev=
ada, Las Vegas campus from July 31 to
Aug. 4. -

Co-sponsored by the Department of Inter=
collegiate Athletics and the Division of Con=-
tinuing Education at UNLV, the camp is open
t% youngsters between the ages of 6 and
1 -

UNLV’'s Head Soccer Coach Vince Hart,
who learned and played soccer in England,
will instruct the camp from 7 a.m. to 11
a.m. each morning. ;

Hart said participants will be placed in
ability=matched groups to maximize each stu-
dent’s learning potential.

Campers will receive individualinstruction
each day in the areas of passing, dribbling,
shooting and trapping. Daily sessions will
include drills, exercises and classroom lec-
tures.

A t-shirt, soccer ball and refreshments
will be furnished to each camper.

For further informaton on this limited
enrollment class, including fees, contact
UNLV’s Division of Continuing Education in
Frazier Hall.

Church Graduates

Services were held 8 p.m. Wednesday, June
15, at the St. Jobn Church of God in Christ,
2301 Comstock, N.L.V,, in honor of the twelve
graduates of the church. Mrs. Carlene Per-
kins was the mistress of cerimonies for the
event. The services began with the graduates
marching in to the processional ‘“We Shall
Overcome Someday,” followed by the Pledge
of Allegiance led by eleven year old Donald
Jackson. Various speakers spoke in honor
of the graduates and the highlight of the even-
ing was the remarks by the pastor of St.
John, Elder O, L. Jefferson. ghe services
continued with the presentation of gifts to
the graduates and a standing ovation for the
graduates and their parents, and ending with
the final remarks by Elder Robert Jefferson,
assistant pastor of St. John, who led the
congregation in the singing of the hymn,
““We Are Climbing Jacob’s Ladder,”’

Clean- Up

With the use of four Comprehensive Employ~
ment and Training Act (C.E,T.A,) employees,
the Westside Community Development Com=
mission has entered into a joint venture with
the City of Las Vegas Developmental Pro-
grams Division to clean up property in the
Vegas Heights area, according to H., P,
Fitzgerald, Ececutive Director,

Since the project began on May 17, a total
gg fg&tv;:{ilx tl;10' le %;1‘01: lots have been clean-
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State Disposal Service. M T e
jeétcisordj?]g dml Fitgerald, the clean-up pro-
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g ey through September
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Beauty Salon

Open Mon, Wed, Thurs,
& Fri.From9 $at.8:30
4:00 ClosedSun&Tues

It is located at 3256-A
Civic Cenier Drive in the Cheyenne
Square Shopping Center,

Pat’

President Jimmy Carter, assisted by Doug=-
las Costle (left), Environmental Protection
Agency Administrator, and Barbara Blum,
EPA Deputy Administrator, presented Envir-
onmental Youth Awards to 15 young people
?;7; White House ceremony on April 27,

The purpose of the awards is to recog-
nize outstanding youngsters who are working
at the community level to improve the en=-
vironmental quality of thenatdon.

Food Co-Op

An organizational meeting for the Oper-
ation Life Community Food Co=op will be
held on Thursday, June 29th, 7:30 p.m. at
the West Las Vegas Library, corner of Jack-
son and D. The meeting is open to anyone
interested in a low=-cost, high-quality food
store located in and run by the community.

Above Allen King of Washington, D. C,,
smiles as he receives his award from the
President. Other students who received
awards were: Tyrone Arrington, Scotty

Vaughn, Donna Cunningham, Leslie Olney (all
from Wash. D.C. public schools); Steven
Mensing of Breese, IL.; Mary Ellen Gurnett,
Richard Mechaber, Ann Marie Medeiros,
Frances Melvin, Joanne Nicoletti, Joseph Sag=-
ik, Ann Salois, Stephan Vincelette, and Janice
Yee (all from Fall River, Mass.)

Family Protection omig Increasing
Responsibility For Today's Women

Never before have so simple language, it can be

Tnitial funds for the Community Food Co-op
were provided in part by United.Global Min-

istries.

West Las Vegas area,

The co-op will be located in the

with a projected open-

ing set for the middle of July. The coor-

dinatior of the
Reardon, and

ro{ect, Melanie Saylor, Kathy
tella Nelson, can

reached

at 648-0012, extension 28 for further in=-

formation.

LITTLE KNOWN FACTS
The aveiage baby has a hard
time coordinating his eyes
efficiently in his early months,
so very young babies often
have a tendency to look a
little cross-eyed.

* ® %

The average baby tends to
drop a lot of food on its way
to her mouth. To help,
Mothercare, retailing special-

babies through age 4, has
developed a Dikky Bib that
wipes clean. It has an easy-
fastening adjustable neck
opening, and its specially
shaped pocket and built-up
sides catch many spills.
* X %

If toward the end of the
first year a baby begins to
fight having the food washed
off her face and hands with a
cloth after meals, set a pan of
water on the table in front of
her and let her dabble her
hands while you wash her
face with your wet hand.

[ e

If you'd like to give a
gift to a baby or mother-
to-be, you might want to
send a Mothercare gift
certificate, available from
Mothercare-By-Mail, P.O. 228,
Parsippany, New Jersey 07054,

many women been bur- read and re-read at leisure.
dened with the responsibili-
ties, concerns, worries,
decisions and obligations
that face the head of a
household. But as more and
more women find them-
selves becoming heads of
households, their new-found
economic and personal
status forces them into an
expanding concern for the
protection of families, in-
cluding providing insurance
coverage,

For two-thirds of all
American households, how-
ever, buying through the
mail may be the only means
of contact offered them to
obtain insurance protection.
And so many Americans are
taking advantage of this
means of buying their insur-
ance that more than §1
billion in premiums were
paid in 1977 for all kinds of
insurance bought through
the mail.

Many of the policies that
can be bought by mail are
specifically designed to sup-
plement other coverages.
Many private, group and
government plans—like
Medicare, for example—just
don’t cover everything. And
with costs rising all the
time, most people can use
extra protection so that
they don't have to empty
their pockets to pay for
things their existing insur-
ance doesn't cover.

Buying insurance by mail
has many advantages,
especially convenience and
reliability. Because all of the
sales information is com-
mitted to writing, in clear,

All of the written material
explains exactly what the
policies cover and what they
don’t cover. Purchase of a
policy is based solely on
what is written, not what
the consumer thinks she
heard.

There is no risk of obliga-
tion even after the policy
arrives, because the buyer

can read it and the first

premium is refundable if
what the buyer sees is not
satisfactory. In addition to
this kind of protection from
the insurance company it-
self, insurance companies
that sell by mail must be
licensed and are regulated
by state insurance depart-
ments. Consumer protection
is assured by state and fed-
eral regulations, carefully
adhered to by all reputable
insurance companies.

These same companies
provide further protection
through the Direct Market-
ing Insurance Council
(oMIC). This is an associa-
tion of insurance companies
that sell by mail, joined
together to support the
highest standards of adver-
tising and promotion prac-
tices, and to be responsive
to consumers.




