
EDITORS NOTE: The Las Vegas Voice will 

publish your opinion on any subject praise 
complaints questions or answers. We do 
reserve the right to edit, and your letter must 

be signed with a valid address and phone number 
for verification prior to publication. We want 

your letters! At your written request your name 

can be withheld. 

Dear Editor: 
That the Black African states have become 

restive since entering the Arab sphere of 
influence because of unfulfilled pledges is no 

secret. They are saying that of the $10 
billion pledged by the oil-producing states to 

help the developing countries, the bulk has 
gone to other Moslem states, not to them. 

As one bitter African at the U.N. put it, 
the Arab’s petrodollar "is aiming at having 
colonies in Black Africa". Another charged 
bluntly that the Arabs were tying their willing- 
ness to help the Black Africans with a solid 
lineup against Israel. 

The Organization of Petroleum Exporting 
Countries (OPEC) figures, as revealed by the 
World Bank, show that Iran (Moslem but not 

Arab) contributed to the developing countries 
three times as much as Saudia Arabia, Libya, 
Iraq, Kuwait and the United Arab Emirates 
combined. 

More than 90 percent of the money from the 
OPEC states, the Black Africans claim, has 

gone to Egypt, Syria, India, Pakistan, and 

Bangladesh—and to the Arab League members 
in Africa, or the African states which have 

large Moslem populations. 
S. Norman Course 

515 E. 14th St. 
New York, NY 10009 

HEAVYWEIGHT KEN NORTON (right) paused 
to chat with Anheuser-Busch executive Ber- 
nard L. Jennings, at the recent Celebrity 
Tennis Tournament at lJSC in Los Angeles. 

Michelob was a co-sponsor of the third annual 

event, proceeds of which go to the National 
Medical and Dental Intern Scholarship pro- 
grams. 

TV STAR WHITMAN MAYO (center) gets a 

chuckle out of Anheuser-Busch executive 
Bernard L. Jennings (left) and guest Timothy 
Weldon at the star-studded tennis tournament, 
which was co-sponsored once again by Mich- 
ciofe. 

STUNNING ACTRESS JAYNF. KENNEDY, cur- 
rent star of "Big Time," brings a glow all 
her own to the Celebrity Tennis Tournament 
cocktail reception in the Presidential Suite 
of the L. A. Hilton. With her are Bernard L. 
Jennings, (left) supervisor of beer brands 
projects for Anheuser-Busch, and Henry H. 
Brown, Anheuser-Busch western marketing 
development manager. 


