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After money mat-
ters, picking a band or
speaker that will pack
the house is the
biggest concern for
student programmers,

Choosing perform-
ers for campus is just
like picking melons at
a supermarker, You
Start b)' |{l()kiﬂg at [hC
choices, be it rock or
rap, activist or busi-
nessman, honeydew or
cantaloupe. The most
obvious choice is
what's in season and
whether it's in your
price range.

For the most part,
students rely on cata-
logues and conven-

“Knowing I
had a part
in helping
4,000 peo-
ple forget
about every-
thing but
having fun
for two
hours —
that's what
it’s all

tions that showcase 2
the hippest and about’
hottest acts on the

college circuit. Ron OpraALeski, U, oF
Groups like the FLORIDA

National Association

for Campus Acrivities (NACA) sponsor conven-
tions and publish brochures that give programmers
the chance 1o see the goods and thump-test them
for ripeness.

Programmers agree that the most inexpensive
and hassle-free method of booking performers is ro
go straight to the source — the performer's agent.

Bur there are no guarantees in the college book-
ing game. Even if programmers pick a sure thing,
it’s a given that some shows will bomb. Whether it's
rain, faulty equipment or performers who flake, the

programming show must go on,
\ “You've got to make a lot of lucky predictions,”

ys Mark Shulman, a senior at Penn State U. and
iﬂirrcmr of the university's concert committee,
*Sometimes you'll fall fla, It's all a risk.”

Meaty performers like Blues Traveler are a big hit
on the college circuit.

And sometimes, you've just got to wing it
When Richie Havens, a folky throwback from the
Woodstock days, showed up ar California State U.,
Chico, minus instruments, stiudent programmers
scrambled for backups. “Luckily, all he needed was
acoustic guirars,” says Ajamu Lamumba, adviser w
the programming council.

Scheduling conflicts are just part of the risk.
When programmers at the U. of Wisconsin,
Stevens Point, booked Alamo — a hot local coun-
try act — they were sure they had a hit. And if it
weren't for a Green Bay Packers game, they would
have raised the roofs, says Owen Sartori, a senior
at Wisconsin and student coordinator for Center-
tainment Productions, “About 20 people showed
up for the show. Everyone else was at home
watching the Packers game,” Sartori says. “It was
a lesson learned.”

The money pit

Even if they use an agent, colleges can still end
up paying a higher marker price for performers and
speakers.

"It's a curthroat business,” Opaleski says. “If I'm
an agent selling a band, I know that college boards
are there to entertain, not to make money. The
funds are replenished every year, and agents know
that the money is there to be spent, so the price we
pay can be higher than what they would get at other
venues,”

With acts like the Black Crowes, Notorious
B.L.G. and Jon Stewart under his campus entertain-
ment belt, Opaleski says spending UF's $250,000
budger is a risky game.

And then there are those bands (who will remain
unnamed) that milk the college circuir for money,
exposure and a following, only to jack up their price
or dump the campus scene the second they hit the
cover of Rolling Stone. What's up with that?

“Students are the ones who buy the music,
We're the ones who listen, and we're the ones who
give some of these bands their big breaks,” says
Sandy Brouillette, a senior at Nicholls State U. in
Louisiana and president of the student program-
ming association. “Now those bands say they don't
even want to do the college circuit.”

Bureaucracy is part
of the problem. Pro-
grammers are bogged
down with school pro-
cedures and guidelines
and spend precious
bargaining time choos-
ing performers and get-
ting checks approved,
Goldberg says.

The growing rift
berween college radio
and  programming
boards is also changing
the college music
scene. College radio
tends to lean toward
giving airplay to the
poor and unknown,
while programmers
look for big-name
bands that will pack
the house.

“The college mar-
ket hasn't been as
much of a launching
pad for bands as it
used to be," Goldberg
says. “Radio thinks
that anything you've
heard of is too com-
mercial and main-
seream, It's like, if a
band has commercial
success, it's sold our.”

And if colleges aren’t breaking out the ralent like
they used to, why bother with the college circuir at all?

You can’'t always
get what you want

The most common complaine programmers face
is about who they choose, Even the big names draw
ctiticism from remote comers of campus. Hootie
and the Blowfish? A frar boy’s band. Phish? No more
hippie stuff! Dan Quayle? Die, Republican scum! The
Walltones? Wha?!

“You can't please everybody” seems to be the
universal mantra chanted by all student program-

e —— " ]
Catch ’em
if you can

Here they are, kids — listed
In no particular order (other
than our preference). Some
you've heard of, some you
haven't. Like it or not, these
acts are coming to a campus
fiear you soon,

S ; s y Natalie Merchant
mers, Getting a variety of performers is the ideal, Sobn Oiieme
but so is accurately predicting the whims of stu- Bob Dylan
dents’ entertainment interests,
*Our mission is to provide entertainment for W Youny
students at the lowest prices,” Opaleski says. The Becions
“Students have no idea what goes on behind the Matthew Sweet
scenes — the risks we take, how much we pay Soul Asylum
the bands.” Blues Traveler
And what's the reward for this seemingly thank- | Sponge
less and harrowing job? Coolio
Being able to say “I got 10,000 Maniacs for | Blur
$200 back in "90." 6. Love & Special Sauce
Or berter yet, telling stories about rubbing | Big Head Todd and
clbows with the now rich and famous — or just get- | the Monsters
ting them clean towels. Luscious Jackson
For others, being on the programming board is | Widespread Panic
just a foot in the door to opportuniies after college. Sugar
“I get paid $65 every two weeks. For the amount | godstreet Wine
of time | put in, that works out to about 35 cents an | pusted Root
hour,” says Opaleski. “You don’t do it for the | e Archers of Loat
money. You do it because you love music and want | iy
to work in the industry.” Better Than Exra
Colleen Rush, assistant editor, is currently touring on the col- :h]:::tnwf
lege circuis. With a lintle comxing and a few beers, she ll stuff
herself into a shimmery prom dress and do the best Aretha George Clinton and the P-Funk
Franklin impression this side of Detroit, Alistars
Show and Tell
Wining and dining (or is It boozing
and crulsing?) the acts that come to cam-
pus is a tough job, but someone's gotta
do it. For all the thankiess hours that stu-
dent programmers put in, they get to tell
stories like these:
« Brandon (Leary's claim fo fame is frying to
gt Mark Bryan of Hootie and the Blowfish
from the UL of Miami, Ohio, to Indiana U. a few
hours before the show. The bus left Miami,
minus the guitarist, the moming afler a show.
But 0'Leary, a junior at I, was a tad late and a
thumb short. Bryan hitchad his way o an air-
port, rented a car and made ft i time for the at Colorado State U., didn't notice the
perfomance, glamour of his job until he booked Sheryl
Grow... two days before she picked up
* Mark Shulman, a senlor at Pomn State g grammys, *Seeing her on TV was like,
U., remembers getting the Red Hot Chili "Wnaa, we are bringing big names to cam-
Poppers in '91, Only slightiy mare bizarre pus,"™ Lobdoll Says.
than Pearl Jam opening for practically
nothing was the Peppers’ request for four * The student programmers at Texas
Penn State socks. Knowing their rep for A&M U. can't help bragging about
after the show to hand over the goods. a performance of The Nutcracker, and
he sald he was really interesied In
« Carrot Top had students lining up back- country-and-western dancing," says
stage at Nicholls State U. “They weren't jon,nan Neerman, the executive vice
asking questions or getting aulograghs of i dent of relations for student pro-
anything," says senior Sandy Broulllette. o cuming and a senior at ABM. “So
TR L 0 R some student , took him out and taught
« Keith Lobdell, a senior and programmer  him how to Texas two-siep.”
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