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Preparing for your job search
This is the first column of

a series that will be appear-
ing in The Rebel Yell on a

basis. The col-
umn is written by Brian
Krueger, a nationally rec-
ognized job search author,
and is designed to help col-

lege students in their job
search.

Remember when you
were a kid and everyone
would ask you, "What do
you want to be when you
grow up?"

It's interesting that in
Western society we typical-
ly stop asking that question
ofour children after the age
of about 10. So our last re-
sponse was usually in the

category.
Many students stumble

through high school and col-

lege taking courses merely
because the subject matter
sounds interesting. We then
establish a college major
centered around these
courses. When we get close
to graduation, we anxious-
ly hope that there is actual-
ly someone out there that is
interested in what we have
to offer (although we're
probably still not exactly
sure what that is).

If this doesn't sound like
you, if you planned your
entire academic career with
a specific end product in
mine, if you have fully re--j
searched and mapped out

i your career, if you know
your target market and are
fully prepared for it good
for you.

But you are the exception
(and will undoubtedly have
a definite advantage over
your competition). Unfortu-
nately, many college grad-
uates have less of a ready
answer to the "what do you

want to do?" question than
most And it's not
the kind of question you want
to be hearing from Aunt Ma-
bel on graduation day. Espe-
cially if you don't have a good
answer.

Please note: if you are not
able to answer the "what do
you want to do?" question, do
yourself a big favor take a
step back from the "I gotta
find a job" hype, and go seek
advice and counsel from your
campus Career Services and
Placement Department or
with your professors or advi-
sors within your major.

Know what you want to do
before you go out trying to find
it. And in seeking out your
dream job, seek out a job you
will love. There are far too
many people in today's work
world who are grinding away
at work they detest just to
earn the paycheck. Do what
you love and the paycheck will
become secondary.

The first step ofjob search
prep is to have a planned path
to follow in seeking your new
career. Ifyou have no plan for
where you are going, nay road
will take you there.

Don't start offyour work life
in a blind or random direction.
Don't do a "walkabout" (a la
Crocodile Dundee) in your ca-

reer and life. It just doesn't
work.

This column is written
toward organizing and
managing job search for
college students. It is de-

signed to benefit all who
read it, since it provides
information that will form
the foundation ofa success-
ful job search.

But when you're ready to
begin square one of your
job search, make sure you're
at square one, not square
zero. Know what you're
searching for before you
begin your search.

Everyone (from freshmen
to seniors to grad students)
will find information ofval-

ue in this column. We'll dig
into the hard-cor- e realities
of resumes, cover letters,
research, networking, job
fairs, Internet job search,
interviewing, job offers and
negotiation. And the college
students who are the most
successful in their job
search are typically those
who are the best prepared.

So if you are still in the
first years of your college
career, do your homework
in advance clip this co-

lumn and save it in a file
labeled "Jobs." That way
you'll have a variety of top-
ics there to refer to when
you need them.

And if you are in your
final year, make sure you
know what you are search-
ing for first, then use thia
column as your insider's
guide to the job market.

Next column: Confes-
sions ofan Entry Level Hir-

ing Manager Part One

Brian Krueger is Hiring
Manager for Keane, Inc. an
information systems con-
sulting form and a nation-
ally recognized job search
author.

The fresh air out there
UNLV's Outdoor
Adventures can
keep you occupied
(naturally)

By Stephanie rushia
STAFF WRITER

i

It's the same old thing every
weekend: wait in line an hour
or so for the privilege ofenter-
ing a smoky black box, and
spend another hourortwo try-
ing to get someone's attention
of the opposite sex. Who's go-

ing to take anyone seriously
who hangs out in nightclubs?

Well, now you have an alter-
native for the fast-fadin- g Ve-

gas club scene. UNLV Out-
door Recreation Center offers
a different kind of "thing" ev-

ery weekend.
Biking, kayaking, hiking, or

rafting are a few of the adven-
tures the center offers for nom-
inal fees, ranging anywhere
from $60 for some weekend
excursions to $580 for other

week-lon- g expeditions.
The open air is fresh and

free, and there's no waiting
around with the dateless and
desperate.

The Black Canyon
Three trips are still avail-

able for this semester. Some
extraneous highlights: eat at
a chuck wagon barbecue on
the Hualapai Mountains
Horseback Trip, attend a Hal-
loween costume ball during
the Moab Mountain Bike Fes-

tival, and soak tired muscles
in a hot spring by way of the
Black Canyon Canoe Trip.

The canoe trip is the most
popular weekend adventure;
at $60, is includes use of ca-

noes, gear, guides and dinner.
Students, like senior com-

munications major Jenny
Snider, enjoy the peaceful at-

mosphere afforded by outdoor
adventures like Black Canyon.
"It's a great way to get out of
the city for a day," she said.

Early reservations are rec-

ommended, especially for this
one, and are required one and
two weeks in advance for all
others. Check schedules for
deadlines on each trip.

From desert hills to
Baja's sea

Spring semester's scheduled
events carry over the Black
Canyon Canoe Trip, and an-
other horseback trip, this time
at Desert Hills Ranch in Ari-

zona. There will be cross-countr- y

skiing in Utah, camping
and hiking in the depths ofthe
Grand Canyon and Whitewa-
ter rafting in California.

For those who really want
to get out of town, Outdoor
presents the sparkling waters,
towering arches, sea caves,
ocean blow-hole- s, and seclud-
ed beaches ofCabo Punta Ban-d- a

in Baja, Mexico.
Justbring a photo ID to cross

the border and the Baja Sea
Kayak Adventure will take
care of the rest. The package
includes equipment, instruc-
tion, and all meals.

What, no TV?
UNLV Outdoor Recreation

wants to "organize the out-

doors" for novice adventurers
and experts alike. Treks al-

ways begin at the university,
so individual vehicles are left

See Air, pg. 8

Found: a Rebel
with a cause
Student Volunteer

Ingrid Millard

donates her time to

help Las Vegas'
littlest homeless

By David drudge
Staff writer

In the last 10 years Las Ve-

gas has not only experienced a
general population explosion,
it has also experienced a
growth in its homeless popu-
lation; in particular, its home-
less children population.

Last year, there were about
700 homeless children en-
rolled in various grade levels
throughout the Clark County
School District, and this year
district officials expect that
number to rise.

Many people express a de-

sire to help, but don't know
how to begin. Ingrid Millard,
a UNLV junior, has found the
answer and is making a big
difference to the Las Vegas
homeless community.

An active member of Kids
for Homeless Kids for the past
three years, Millard is cur-
rently its junior advisory com-
mittee president.

Kids for Homeless Kids is a
non-pro- nt organization with
members from ages nine to
20. Its purpose is to encour-
age, promote, sponsor and de-

velop opportunities for home-
less children through fund
raising activities, charitable
contributions and donations.

Recently Millard presented
a check for $10,000 to the
Clark County School Board to
fund Summer Sensations, a
six-we- ek summer school pro-
gram for about 45 homeless
children attending CP. Squire
Elementary School.

The money was raised from
the proceeds ofa fashion show
produced by Kids for Home-
less Kids last year. "We went
through a bunch of ideas on
how our group could help and
finally settled on the Summer
Sensation program concept,"
Millard said. "We were in-

volved in naming the program,
and developing its goals.

"We hired a teacher from
the school district who taught
a thematic group of courses,
and linked them with field
trips to see how the knowl-
edge is applied in real life."

Millard spelled out why pro-
grams like these are so impor-
tant. "Shelters close and open
at certain times, and these
types of programs help keep
the kids off the street and out
of the sun, especially during
the summer when it's particu-
larly hard on little kids.

"These kids, along with their
families are asked to leave the
shelter at an early time, and
then they can't get back in
until late in the afternoon,"
Millard explained. "Mothers
with babies and the elderly
can stay in the shelters, but
the kids in the middle of the
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Ingrid Millard

road have to hit the road. It's
hot outside and dangerous. So
this was a really good pro-
gram to help them out."

This year's Summer Sensa-
tion program ended up with
money left over which Millard
plans to put to good use. "We
gave the teacher (who asked
not to be identified) ideas on
what we wanted and she de-

veloped a plan from that. She
got a lot of things donated,
which was really resourceful.
We ended up with $5,000 left
over which will be going to-
ward the Safe Key program."

Safe Key is a Ciark County
ocnool District program which
provides after- - school activi-
ties for both homeless chil-
dren aa well as children with
parents that are not home af-
ter school. "It helps them with
their homework, gives them a
snack and gives them a place
to go before going back home
to the shelter," Millard added.

Kids for Homeless Kids will
be holding another fund-raisin- g

luncheon and fashion show
in December at the Sahara
Hotel's Congo room. The pub-
lic is encouraged to attend.
Clothes for the fashion show
will be provided by Macys,
and the proceeds will fund next
year's Summer Sensation pro-
gram.

Millard does not expect pro-
grams such as the Summer
Sensation to run year round
because of the high cost in
funding these types of pro-
grams. But she hopes to gen-
erate enough money to keep
summer programs such as this
running during the entire
summer.

"The more money we can
raise the longer the programs
can go on," Millard said opti-
mistically. "Instead of going
for only six weeks this year,
maybe next year this program
can go throughout the whole
summer. That would be great."

Another program that Mill-
ard and Kids for Homeless
Kids are trying to get off the
ground is a cookbook for retail
sales. "We just started this
and are currently looking at
how much participation from
the community we can gener-
ate." .

It is Millard's hope to get
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