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I "Talk Before You Drop"
hotline created at UNLV
By Brook Brayman
STAFF WRITER

i r

Student Psychological
Services is sponsoring a
hotline for students think-
ing about dropping out of
school, and encouraging
them to talk about their
difficulties before dropping
out.

The "Talk Before You
Drop" hotline is staffed by a
counselor from 8 a.m. to 5
p.m. Monday through Fri-
day.

Hotline staff are trained
to put students in touch
with resources and servic-
es that can help them stay
in school and earn their
degree.

For instance, ifa student

is having trouble with test-
ing or finding a tutor, the
SPS stafff is trained to re-

fer the student to someone
on campus that can help. If
a student is having prob-
lems with a professor or
roommate, the staff can
help the student adjust the
relationship.

The SPS staff is also in-

terested in finding out why
students drop out of col-

lege so it can take steps to
give future students the
services they need to be
better students.

Students are encouraged
to call the hotline before
making a decision to end
their college career.

The phone number for
the hotline is 895-011- 9.

UNLV faces competition
with proposed law school
Private law school
could affect UNLV's

feasibility study

BY WILLIE PUCHERT

STAFF WRITER

A private law school's pro-

posal may affect the feasibili-
ty study that UNLV is con-

ducting to build its own law
school.

Lyle Rivera, vice president
and assistant to the president
for special projects, said Mon-

day that potential competition
from Western State College of
Law would be a factor in the

$500,000 fea-

sibility he is
heading.

In response
to the Califor-nia-base- d

school's con-

sideration to
open a cam-
pus in down-
town Las Ve-

gas, Rivera
said. "If they
pursue it,

"iwouldthinkofitintermsof

a NFL expansion team. The

expectations wouldn'tbe too

highthefirstcoupleofyears,
but it has potential for im-

provement."
--David Anderson

then the people doing the fea-

sibility study will have to in-

clude that as one of their ques-
tions. It becomes an addition-
al element."

President Carol Harter said
in Sept. 1 edition of the Las
Vegas Review-Journa- l that

she was con- - '

fident that '

Nevada's
first law
school "will
be a public
one, not a pri-

vate one."
The same ar-

ticle reported
that Regent
Madison
Graves
would sup

port a school specializing in
gaming, water and mining.
Rivera said the state's indus-
try may eventually be reflect-
ed in the school's curriculum,
but will primarily focus on
corporate law.

According to Rivera, the
study would focus on both the
economic impact and gaining
accreditation through the
American Bar Association.
Three previous studies on a
possible UNLV law school
have been conducted. The
most recent study suggested a
small college with 400 stu-
dents.

University of Nevada grad-
uate David Anderson, who is
considering public law schools
in neighboring states, said
that he would not study in
Nevada even if it had a new
law school because the school
would first have to develop
alumni and a reputation.

"I would think of it in terms j
of a NFL expansion team,"
Anderson said. "The expecta- - $

tions wouldn't be too high the
fwstcoupeofyears,butithas )
potential for improvement."
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RECENTLY,
MORNINGSTAR CALLED

USCHEAP.
IPS NOT EVERYDAY

YOU GET A COMPLIMENT
LffiETHAT.

All financial companies charge operating fees aside from a very modest operating expense of 14 of
and expenses some more than others. Of 1 of annuity assets. Interest and dividends are

course, the lower the expenses you pay, the better. reported after all operating costs have been deducted.
That way more ofyour money goes where it should Standard & Poor's calls TIAA's costs "exceptionally

towards building a comfortable future. low.'M

Of course, expenses are only one factor to consider
. . . when you make an investment decision. While we're

We make low expenses a high priority. committed to keeping our expenses down, we spare
nothing in trying to provide top-quali- ty investment

Because ot our size and our exclusive focus on -

, choices, financial expertise, and personal service,
serving the needs ot educational and research.. because that can makel a difference in the long run,
communities, TIAA-CRE- F s costs are among the too
lowest in the insurance and mutual funds
industries.1

1 In fact, Morningstar, Inc. - one of the nation's TIAA-CRE-F seeks performance, not profit.
1j leading sources of variable annuity and mutual fund

J information - says, "Size isn't a constraint; At TIAA-CRE-F, we believe people would like to I

it... enables CREF to realize a remarkable economy of spend more on retirement, not on their retirement
J scale."2 According to Morningstar 's data, CREF's company. Ifyou'd like to see how our approach can

"minuscule" 0.3 1 average fund expense charge was help keep more ofyour money working for you, call

f less than half that charged by comparable funds.3 us at 1 800 842-277- 6 (8 a.m. to 1 1 p.m. ET,
TIAA's traditional annuity also charges no fees weekdays). We'd consider it a compliment.
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1 ' JSLIIH.1 Ensuring the future

In J for those who shape it."

jj VShuMdPoor'ilfUumna Rating Analu, 1995; Upper Analytical Service!, Inc., Lipper-Din- Analytical Data. 1995 (Quarterly). 2. Source: Morningstar, VatiabUAnnuUiulLiteAli 1295. 3. Of the 2,358 variable annuity funds tracked by Momingitar, the average fund has annual expenses of 0.78 plui an insurance expense of 1 .24. Source: Morningstar, Inc.,
for periods ending July 31, 1995. 4. Stmdard d Poor's Iruumna Rating Analy,u,mS.

i TIAA-CRE- expenses are subject to change and are not guaranteed for the future. CREF is a variable annuity and its returns are not guaranteed. The value ofyour investment9 can go up or down, no matter what expense levels are. CREF certificates are distributed by TIAA-CRE- Individual and Institutional Services. For more complete information,
v including charges and expenses, call 1 800 extension 5509, for a prospectus. Read the prospectus carefully before you invest or send money. Date of first use: 795.
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