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Tne CamP"s Dialogue
P r- --

j U. Mail, Opinion Poll and The Word Made Flesh 4
U. NEWS

j Stop The Insanity!
f J Wanted: Gay Faculty, Spook Central,
1 , Freedom ofSuppress, U. Lose, 1 5 Minutes and more! 5

- U. LIFE
j Like A Box of Chocolates

PULSE: Health and Fitness
L I Just Say N20

What do you say about a Nitrous oxide canisters, or whippets, are
woman with a pierced tongue? perfectly legal but may be dangerous. Looks like

r we picked the wrong issue to stop sniffing glue 7
J 4vi f POP: Disposable Culture

l" "V 3 fV Jonesing for Love

f 4 ' hf Cocktail rockers Love Jones what happens
I 'vhj when punk rock ages gracefully "J

j TRIPPIN': The Road Beckons
( Magical Mystery House

An Escher painting come to life, the Winchester Mansion
I has more twists than ...oh, insert your own damn analogy 8

aTbout"the S?'tk IN PLAY: Sports and Recreation
passion JZC Who Was That Mascot Man?

re" f
a &irty- - sweaty, dangerous, weird,

'
X: I unpredictable job. But somebody's got to do it 8
P ) FEATURES
V. i Body Rock
V " I hiked, scarred, pierced or burned

V skin is the newest fashion accessory. Deeply, deeply weird. M M

f Dressed to Chill
What do biker nuns, Amazon headhunters,

ft0 giant condoms and Madonna have in common?

tfMIES! lots f thing, come t0 tlink of it
1) C3 !'4c? but they're also good Halloween costumes. 13

VC?' College, Inc.
!

V " Exclusive contracts with Coke and Pepsi are helping fund
1 ""

both academics and athletics but the privatization
Welcome to MegaColaU.

educational funding has some worried. 14

IN ENTERTAINMENT F'niiiiMJ
Sound and Vision
It Came From Athens, Ga. - - - - -

R.E.M. cranks it up to 11 with its new LP,
" '

Monster. Mandolins? They don't need

no stinkin' mandolins. " 3 - "J"- - : . :
"

-

In Sound - ' -- ''

Reviews, News and Shnooze Cv-"- " , v. -

InVisionxr 20 --lif'?h L '
and Abuse , - . .Previews, News 'P: j : , f''1

' - '..wis- i. ""..''.: ;r

WRAP ' iirtf
,jf if ;v,'": nl1""

'

H you thought your professors talked In circles, you
Bashing Munchkins must've missed Laura LaChina chalking these Paul

Halloween for the '90s, Simon lyrics on the ground at the U. of North Carolina.

The Monkey Cafe and BlahBlahBlah A
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