~ Here she comes,
Miss America...brainless and
used by society
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MARYANNE Dawickr
Starr CoLumnist

It’s about that time of year
aguam whcnmSO Or SO women
strut across the stage vying for
the title of Miss Ama.gl)e
spitethe factthatMiss America
must possess talent and intelli-

ence, it 1s her form and face

athave beenchosen torepre-
sent the ideal American
woman. The Miss America
pageant exemplifies the role
of women as decorative ob-
jects. While men are judged
for their actions, women are
continually judgedby theirap-
pearance.

Homecom ng week is an-
other great example. Hoping
to be chosen “Homecoming
Queen,” some pretty young
lady passes oiit her picture
hoping you will find her the
“cutest” candidate of all, She
who is chosen queen is then
designated the role of repre-
senting the UNLYV female stu-
dent body. I am quite sure that
most of the women on campus
would not like to be repre-
sented by som: »ne who wot?a

pu]an conie StbﬂSOdOﬂ cr
fgoks ratixycr than her academic
being cb':a;fnt:‘f?;ﬁ: u;j::tgu?l? t
Wornen, beginningfromavery
young age, learn that they can
Eem approval and attention by
ing pretty.

i woman can make a lu-
crative living marketing her
appearance. However, when

¢ can no longer rely on her
looks, she s left with few mar-
ketable skills. We have raised
women to believe that bein
beautiful is an end in and o
itself. A beautiful woman can
simply display her beauty, and
she will be taken care of; there
is no reason to succeed in
school or in the job market.

For women who have
chosen real jobs, it is not
enough forthem to be success-
ful in their career. To be val-
ued in American society,
women mustalso be beautiful.
If a woman chooses to play
down her appearance, she is

considered a “dyke” and
somehow less of a woman,
There is nothing
mg with wanting to be at-
Ve, our appearance has a
Iottodowitl?meima € we
rclaytqothcq.Thepmbﬁemis
that this society encourages
an obsessive, and even dan-
mus, -occupation with
emale appearance.
Hairremoval instruments,
corsets, hair chemicals, and
plastic surgery are just a few
of the million torture devices
produced to make women
more “beautiful.” While the
pursuitof beauty may be time-
consuming, inconvenient, and
even downright painful, in
some cases it may become
deadly. Witness the large
number of women who have
died of eating disorders.
Given the societal stan-
dards which dictate how a
women should look, it is not
surprising that for most
women, what we look like
determineswhowe are. Asked
to describe themselves, a ma-
jority of the women inter-
viewed by sociologist Lilian
Rubin began with a list of
physical characteristics, and
struggled when asked to use
non-physical characteristics.
 he primacy attributed to
physical characteristics leads
women to tie self-worth to
their body image. Lots of
women, even those who
measure up to societal beau
standards, hold anegative self-
image. Ashamed of big hips,
limphair, and less-thanperfect
skin, these women downgrade
their worth as human beings.
Women are socialized to
accept the beauty standards

that define the ideal woman.
Our culture teaches them that

they have to be pretty to be
wo?thy, and sets up standards
that are unhealthy and
unobtainable. Even more im-
portantly, beauty standards
reduce women to nothing
more than objects. '

For men, a good looking
woman is a great prize. For
some reason, when an man 18
coupled with an attractive
woman, he is seen as more
intelligent and more success-
ful. A beautiful womanis seen
as another asset, like a sports
car that proclaims to all that
here stands a “real” man.

We should not be sur-
prised at the large amount of
rape, sexual abuse, and spou-
saﬁlbuse that takes place in
our society. When women are
seenasobjects tobe possessed,
they will be used by some
men to assert their power and
dominance.
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Clinton P.R. staff reinvents
‘change’ in Washington

NicHoLAS HALEY
MANAGING EDITOR

“What kills a skunk is the
publicity it gives itself"—
Abraham Lincoln

Reinventing govemment.

It doesn’t sound like good
news for Bill Clinton’s public
relations s. After seven
months in office, this is the best
euphemism the White House
staff could come up with mtg

It took no time at all for
former president Ronald
Reagan’s staff to “reinvent” the
word “depression.” The word
was, of course, “recession”
which became taboo before the
middleofthe e Bushterm.

Bush and his staff, notto be
outdone, reinvented muchofthe
English language. Taxation be-

THE REBEL YELL

camea ‘revenue enhancerment”
that he “went along with.” Fre-
uent fliers may also remember
31@: birth of “user fees” which
were added on to the price of
their ticket. Some may not have
even realized where those fees
went to or why.

Similarly, it was almost
ovemight that image consult-
antstransformed Nancy Reagan
fromprivileged elitist to woman
ofthepeople. Attemptstochange
Hillary Clinton’s masculine
image haven’t been nearly as
successful. Counting by the
tri:::ymber of hairstyle chanlgei.

're averaging a new loo
every 1 12 months. All that
time, noone'sattention has been
diverted from her reinvention of
health care.

President Clinton himself
reinvented his own image by
joining the Democratic Leader-
ship il, a group dedicated
tomaking the Democratic Party
less left-wing. It was enough to
get him in office by a five per-
cent margin over Bush, who
shunned any attempt at chang-
ing his image. But now, what
with the busy schedule of being
president, Clinton has had no
time toretool hisfaltering public

opinion.

But getting back to the
reinventionof government, Vice
President Al has claimed
in his report that the plan would
cut 250,000 jobs from the fed-
eral payroll with the savings
passed on to you, the customer
of the government. The total
savings, assuming the cuts be-
come areality, would amountto
approximately $10-15 billion,
rou%‘dy the annual budget of
NASA.

While I'm certainly not
against the trimming of the fed-
eral payroll, this hardly amounts
toreinventing govemnment. The
US. govemment will remain
the nation’s largest employer.
Endowments, especially Social
Security, will escape
unchallenged and untouched,
eating upclose tohalfthe federal
budget. And the military that
we've stationed everywhere in
the world will continuetoproject
American might around the
globe.

Clinton’s main concem ap-
pearstobereinventing hisimage
andswacpinl%gcwal{ is first six
months in office. If he wants to
succeed he should consider
reinventing his P.R. staff.




