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“It’'s finally happening, " said Las
Vegas DJ Shoe, ashe looked around,
awestruck by the dancing crowd in
a 20,000-square-foot warehouse.
Shoe was one of five deejays for
“Journey Through Middle Earth,”
Las Vegas' first successful large-
scale underground rave. Hosted
by promoter Shane Gibson,
the event attracted
roughly 1,200 people,
and was home to
what many con-
sider to be the
biggest deejay
and sound
lineup to hit
Sin City.

The event
was three
months in the
making. Gib-
son credits
the show's
success to
“all of the
hard work,
allofthelove.”

Raves origi-
nated in En-
gland during the
'80s and have since
made their way over
to New York and Cal-
ifornia during the lat-
ter part of the decade.
Since then, these mov-
ing underground dance parties have
flourished.

Attending a rave might seem
like taking a trip to Mars with the
futuristic music and outlandish
fashions, and, oh, the drugs.
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‘Journey™ marked the begin-
ningof an era in the Las Vegas rave
scene.

Considering the scene is still in
its infancy, the club is a step in the
right direction. But as Shoe pointed
out, regular rave-goers shouldn't

expect immediate re-

sults.
“It's like we're
going to high
school with
braces
and
zits

on
our

face,"
he said.
The first offi-
cial rave In Las Vegas was
Candyland, put on last January by
Pluto X Productions (now Pluto
Fresco). Fresh from California,
Adan, the founderof Pluto X, threw
Las Vegas' first true underground.
It was a complete package, styled
after LA.'s clubs, from the flyer,
the psychedelic art work that
adorned the walls, the extensive
lighting and techno deejays. Can-
dyland planted a seed for the Vegas
rave scene.

Since that first underground,
more promoters and clubs have
emerged, helpingthe scene to grow.
Does Vegas have the potential to
reach the size and magnitude of the
Los Angeles clubs, which usually
attract 3,000 to 5,000 ravers ?

Most think it can grow, but not
without problems. As Michael Full-
er from Top Secret productions put
it, "It's this mass of people that just
all got along, and now it's gotten so
big we can't control the
masses....We've created amonster.”

It seems the biggest concern on
the promoters' minds is keeping
the element of greed out. Local pro-
moters point out that while it might
be a lucrative business inL.A., they
have not profited from throwing
parties here. So why do it?

“T've asked myself that same
question,” Gibson said, "At some
clubs I've lost thousands of dollars.
It's discouraging for some people,
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but I just have this faith. It's like
opening up a business, you're not
going to make the money back the
first year.”

One person who is not com-
pletely sure about the direction the
Vegas rave scene is taking is Los
Angeles DJ, Eli Star. While Star
sees potential here, he also sees
several flaws which may prove to
be harmful.

“The animosity, the lack of trust,
the cutthroat nature of the idiotic
money-hungry promoters, is one of
the fastest ways to kill any scene
that's exciting,” Star said. “People
approach the rave scene as a get-
rich-quick thing. Nobody is throw-
ing parties in Las Vegas right now
that are really the spirit of how this
thing started,”

Star pointed out that if the fo-
cus is on money, the attention that
should be given to the creative and
artistic aspects of a club will be
overlooked, a sentiment that is ech-
oed by many local promoters as
well.

“It’s quality, not quantity,” said
Favio of Pluto Fresco. It brings
more creativity. What is culture?

Art and music.”

Shoe agreed, “They need to
appreciate them (the clubs) and
protectthem and enjoy them., There
are lots of things that are holding
us back,” he said.

The culture seems to be impor-
tant to the people involved. John
and Brianof Planet 10 pointed out
the cultural aspects of the
techno nation. What
they felt reflected
many other
promot-
ers
i n
the
scene.
Says
John;
“You do it
for the mu-
sic, the in-
terest. It's not
just a party. It
becomes like a \
lifestyle. * "\\\ :

Brian agreed, .-‘ AW
“Isawthattherewas ‘\\\¥
a whole entire cul-
ture... It was so much
different, in every way
from every other kind of
scene I've been into.”

The rave scene does in-
clude elements of what can
be called a culture. It has dif-

ferent styles of dress, customs
and attitudes, and it includes
art and music. As Brian put it,
“It's the perfect mixture of art and
technology.”

Noel Casimiro, best known for
the Mindwarp series, stressed the
importance of of unity saying, “I

want it to get really big. Being selec-

tive is totally contradictive to the
rave scene.”

One element of the scene that
seems to rub all of the promoters
and deejays the wrong way is the
drug myth. On the one hand, it
does seem as if everyone present is
using X, nitrous, or acid, but many
of the promoters feel the scene is
shifling away from drugs.

“There's a big anti-drug move-
ment going through the techno
scene,” Gibson said. “I feel it's on
the decline. We don't allow nitrous
at our clubs.”

The prevailing belief that raves
are just "X parties” sets off a strong
chord in Casimiro as well. “I don't
like that. When it comes to the rave
scene, when it comes to drugs, drugs
are everywhere. You £0 to Sharks,
go to the Metz, go to the Sporis pyh,
you'll see drugs eveTywhere yqy,
go."

In the end it is up to the
individual to decide on wheth-
er or not they wanttodoit. As

Shoe stressed, I think drugs
are as important as you
make them to be..but I
think that if you start
emphasizing and ex-

ploiting that side of it,
then you're missing

out on what it's all
about.”

So where is
Vegas headed?
Does it stay
underground,
always on
the verge of
being bro-
ken up,
or will it
head

for big-
ger and bet-
ter things? No one
seems to know at this
point, but as Adan put it, It

can be big, it can be small, as long
as it's real.”

Shoe spins away (left) while the lights and
dancers groove to the music (right). Shoeand

NEW FROM
LEXINGTON BOOKS

=
ultural

Sociclogy

__‘)
HEAVY METAL
A Cultural Sociology
Deena Weinstein,
DePaul University
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heavy metal. Deena Weinstein
obviously did her research.%9
—Scott lan, Anthrax

#6Deena Weinstein's book is
thoroughly insightful; the first
to really examine heavy metal’s
fascinating appeal, it investi-
gates not only the ‘what," but
also the ‘why’ of the heavy metal
phenomenon. %
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